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4 Store-tested Profit-makers to help you 
sell more Canned Pegs 


1. Up your sees of 


wed peas with 
Special,’ 


a“3-hour 
at reduced prices. 


2. Attach Placards advertising Special on 
canned pegs —-both on front and b: 
peas in g camers—ay on “sandwich n 
aut display is un. Then, 
hesitate to help Your market. they will he remir 
MS Won't break When Of Vour sale of canned 
over, OF a case, 


Mass display of can; 
Spot. Be sure 
even so Mrs, Housewife we 
herself. Rerne tuber: C; 


Gropped or kiiocked 


ack of your 
conspic 


nen!” 


4 People wheel the Carriers around 


aided Constantly 


Peas and— buy a can 


by ease 


ant SAVES | 


store wil] increase 4, in YOUr next news 
ase canned peas. Such as the &rocer 
On cach shelf place a Particuls 


Your sales of whole 


Paper ad, run a coupon 
5 holding, 
ar brand, can * The coupon offers a Quantity of canned 
©, OF Variety of neas. Next to it Place a full : PEaS isuch as 4, 8, or 10 cans) at special 
© peas and o tag Which says: Price. The Coupon must be Presented the day 
On the shelf StIp below, : Specified, to be Valid, Then-~watch Your sales 
Case, of canned Peas go up! 


Place the price Per 


Here's how we're boosting 
the sale of Canned eas with grocers | 
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Thi rtisement currently appears in 
gressive Groc dents and 

om i ndising 

timely, practical mercha 
cha.ns. 
that help sell canned peas. 
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Visi PROTECTS Line tHe 
‘sit our Booth 464.466 at the Notional Associoti, CAN 
‘ation of Retail Grocers’ Convention— June 
q 20-June 24 


SUGGESTIONS... 


From the 260-Page FMC Catalog of PROCESSING, 
CANNING and WAREHOUSE EQUIPMENT 


A-B Pressure Cooker & Cooler 


New FMC Fill-Master 


Pact Whether you pack Corn, Peas, Beans, Tomatoes, 
0M Fruits or any other products, you will find exactly the 
X machines to fit YOUR needs in the FMC Catalog. Machines 


that have advanced features which assure better quality, 


speed up production and cut operating costs. 


New FMC Continuous Juice Processor 
(Pasteurizer) 


pi po Consult your FMC Catalog also for the latest in Packaging, 
Labeling, Casing and Case-Sealing Equipment, and see for 


yourself how comprehensive these lines are. If you don’t have 


the new FMC Catalog No. 800, write for it today. 


FOOD MACHINERY CORPORATION 


Me SPRAGUE-SELLS DIVISION wHoOPESTON, ILLINOIS 
BALTIMORE © NEW YORK © SAN JOSE, CALIFORNIA (ANDERSON-BARNGROVER DIVISION) 


FMC Continuous FMC Lewis Quality FMC No. 2 
D.4 Vegetable Peeler FMC Bean Snipper Grader Universal Corn Cutter 
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QUIZ FOR CANNERS 


1.What is America’s 
favorite meal? 


(2, HOW MANY PEAS WOULD EACH 
AMERICAN GET IF LAST YEAR'S 
PACK WERE EQUALLY DIVIDED? 
(600?) (6,000?) (60,000?) 


3. WAS IT EVER ETIQUETTE 4 HOW MANY CASES OF CANNED 
PEAS ARE AVAILABLE FOR THE 
1947-1948 SEASON ? 


TO EAT PEAS WITH A 
KNIFE ? 


Peas stand for progress in the can- 
ning industry. Processing has been 
streamlined to the point where it takes 
less than two hours for peas to travel 
from the vine to the can. Garden fresh, 
with vitamins and full flavor retained, 
canned peas are available any season of 
the year. It’s little wonder that today 
canned peas are such a favorite on 
American menus. We are proud of our 
long association with this industry and 
pledge ourselves to continue to offer 
“the best inservice, the best in products.” 


ANSWERS 


1 PEAS are on the menu of the 
‘perfect meal” chosen by the average 
American in a recent poll. Besides 
peas other treats that come in cans 
were featured. Here’s the complete 
menu: 

FRUIT OR SHRIMP COCKTAIL 
VEGETABLE SOUP OR CHICKEN BROTH 
STEAK 
MASHED OR FRENCH FRIED POTATOES 


VEGETABLE SALAD ROLLS AND BUTTER 
APPLE PIE A LA MODE 
COFFEE 


CONTINENTAL E 


100 East 42nd Street 
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2 If the last year’s pack of peas 
were equally divided it is estimated 
that each American would get about 
6,000 average size peas. 


3 Yes, in 18th Century England 
the elite used special broad -ended 
knives to eat peas. 


a Supplies of canned peas avail- 
able from packers and wholesalers 
for the 1947-48 season total! 47, 
725,000 cases. 


CAN COMPANY 


New York 17, New York 
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EDITORIALS 


that the National Food Brokers Association had 

withdrawn from the Atlantic City Conventions. 
Since that announcement was made, Thursday, May 
97, Convention Committees of the several associations 
have been humming with activity. The initial an- 
nouncement left many questions unanswered. In the 
short period since, many of those answers have been 
supplied. N.C.A., for instance, wants it made per- 
fectly clear that the National Canners Association 
Convention will take place in Atlantic City beginning 
Friday, January 14, and running thru to Thursday, 
January 20. Furthermore, the Association has an- 
nounced that it will handle hotel reservations for brok- 
ers who wish to contact their canner principals at that 
time, as has been their custom for so many years. 
Already the machinery for arranging a top-flight busi- 
ness program is under way and with capable, ener- 
getic Howard Cumming at the helm, a successful busi- 
ness “banquet” is assured. 


| the WEEK we gave you the announcement 


The Machinery and Supplies people are in high 
gear. And what would a convention be without the 
presence of these lavish entertainers. Their exhibition, 
even larger and more attractive than ever, will open 
Saturday noon, the 15th of January, and run thru to 
the evening of Wednesday the 19th of January. In 
later announcements you’ll hear more about a huge 
party for Tuesday evening and the many valuable daily 
prizes at the Exhibition Hall. Prizes to attract you to 
visit what has been pronounced one of the finest indus- 
trial shows in the country, and in which you are, of 
necessity, vitally interested—machinery that will pay 
for itself in as short a period as a year in labor saved; 
seeds carefully bred to give you the highest quality 
finished product; labels so carefully planned and beau- 
tifully reproduced as to draw the customer to your 
pack, etc., etc. 


All in all, the 1949 Convention at Atlantic City gives 
every indication of being one of those old time canners 
conventions. Remember when—Canners, Machinery 
and Supplymen and Brokers gathered together for one 
grand week of business conferences and good fellow- 
ship without the distraction and competition of so 
THE CANNING TRADE 


JUNE 14, 1948 


many outsiders? The Brokers’ Association ought to 
receive a vote of thanks for taking their non-canner 
principals to Chicago. 


AGRICULTURAL CONTROL— When and if a 
small clique in Washington tells a canner he must pay 
his farmer such and such a price for a ton of tomatoes, 
corn or what not, and that he must contract for a cer- 
tain predetermined number of acres, the howl will be 
long and mournful. But if canners don’t wake up, that 
is exactly what is going to happen. Proposed legisla- 
tion in the Senate under the heading of the long range 
agricultural program, would do just that. In this elec- 
tion year the proposals are presented as to appear at- 
tractive and favorable to the farmer to put that all im- 
portant vote on ice. Actually, though it must be ad- 
mitted the proposed bill offers more to the farmer than 
the manufacturer, the net result will hamper his opera- 
tion and freedom of action with equal finality. Some 
unthinking farmers like the immediate prospect of a 
guaranteed price for their produce, but few, if any, 
when the chips are down, like to be told just how much 
of what they can plant. The average American, be he 
farmer, business man or clerk, still wants to have free- 
dom of choice, the opportunity to take a chance, to 
make or break. So if you don’t want your individual 
pack and the total pack of a commodity predetermined 
for you; unless you prefer to have historical records 
govern your operations from here on in, or if you don’t 
care to make your own decision to expand or contract 
as you deem best, better start howling now while you 
still have an opportunity to be heard. From all re- 
ports, and judging from the discussions in the Senate 
last week, some kind of a long range program will 
emanate from that body this session. Whether or not 
the House will complete action is problematical. How- 
ever, it would be the better part of wisdom to bombard 
Washington immediately with wires and letters ex- 
pressing your desire to remain a free citizen of a free 
democracy. Furthermore, while you are working so 
closely with your farmer grower, take the opportunity 
to set him straight in his thinking. 
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CANNERS 


WEAREVER ALUMINUM 


PAILS and PANS 


Made of 12-gauge Aluminum 


16 QUART PAILS 
Welded ears and strong bail handle of heavy alloy 


14 QUART PANS 


IN STOCK 
for 
IMMEDIATE SHIPMENT 


Manufacturers 
of 
Food Processing Machinery 


INCORPORATED 


713 - 729 EAST LOMBARD STREET 
BALTIMORE 2, MD. 


When lima beans are harvested, 
considerable amounts of sand, 
ground, weeds, and dirt are 
brought to the viners, even though 
considerable care has been taken 
in cultivating the fields and har- 
vestingthecrop. The advisability 
of removing this dirt from the 
bushes before feeding them into 
viners has been recognized for 
years. 


MACHEY 


if 


Hamachek Rotary Dirt Removers have 
been thoroughly tested and many lima 
bean packers consider them a necessity. 


AMACHE 


MACHINE CO. 
KEWAUNEE WISCON 


Established 1880 @ Incorporated (1924 


GREEN PEA HULLING SPECIALI! 
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ESSENTIAL FACTORS for PROTECTING PROFITS 


If there is any one definite fact con- 
spicuous in today’s newspapers, execu- 
tive business services, business publica- 
tions, and other media concerned with 
economic affairs . .. it is that present 
current business prosperity someday will 
diminish—that it is going to be much 
more difficult to get a hold of “folding 
money!” In other words, while prob- 
lems may seem difficult now, there is 
bound to be a period ahead when making 
a profit will require even greater mer- 
chandising ingenuity and skill than is 
necessary at the moment. 

Of course, every factor in the over-all 
canning operation contributes to ulti- 
mate profit and loss. Other than to ac- 
knowledge their importance, I am not 
going to touch on such points as acreage, 
yield, labor, ete. I propose to concen- 
trate on four different phases of your 
operation which have played a minor 
role in your profit picture during the 
past six years, but which today are of 
paramount and increasing magnitude 
which we of the Bob White Organization 
are especially familiar with. 

First, let me emphasize that these 
factors involve only utilization of assets 
you already have, and that to make the 
most of them will not require the invest- 
ment of a single copper cent on your 
part. 

Next, let me emphasize that each of 
these points are obvious .. . but, because 
of the obviousness, are usually neglected 
to the detriment of your profit and loss 
statement, 


PACK QUALITY 


At the top of the list of obvious fac- 
tors, your quality picture predominates. 
I would wager that every speaker on 
your program has emphasized to you 
the importance of quality, and pointed 
out how it is holding back your net 
over-all progress. It is a good bet that 
all have listened to the speakers on this 
and previous programs, but little has re- 
sulted in the line of improving your 
quality »icture. 

Many of you packers in the Ozark 
area have turned out spinach, beans, 
tomatoe:, boysenberries and other prod- 
ucts which rate most favorably with 
comparable items produced in _ other 
areas roughout the country. Yet you 
know a: well as I that rare is the place 
where you are recognized for this supe- 
ror qus!ity. 


‘OU HAVE QUALITY 


Whi! the percentage of the top qual- 
ity of : .ur pack might be debatable, the 
fact re. .ains that you do produce suffi- 
clent tc grade merchandise to command 
attenti'». It becomes obvious that you 
ave © ool which you can use to prove 
to buyc . and the consuming public that 
the Oz: rks do produce quality compar- 
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By BOB WHITE 
Bob White Organization, Chicago, before 
the Spring Meeting of Ozark Canners 
Association, Fort Smith, Arkansas, 
May 20, 1948. 


This address, delivered by Bob 
White of the Bob White Organiza- 
tion, well known Chicago Merchan- 
dising firm, before the Ozark Can- 
ners Association, is geared directly 
to Canners in that Area. The prob- 
lems of small Canners, in all sec- 
tions of the country, are however, 
similar and the suggested proce- 
dures therefore might very well be 
profitably applied in other areas. 


able with the best. Such “proof” with 
the usual talk is not enough .. . to be 
effective the fact must be dramatized 
sufficiently to command attention and 
respect. 

Here is a simple, not particularly new, 
plan which could be utilized to immedi- 
ately dramatize and prove your top 
quality, and establish a premium market 
for your superb products. This is some- 
what unique. It can be accomplished 
without cash outlay. 

First, details must be worked out for 
grading standards that honestly protect 
your top quality. Perhaps U. S. Govern- 
ment grading will be sufficient. If not, 
additional standards could be set up with 
your various State Boards of Health, or 
perhaps by your own association. For 
this plan to be effective, your specifica- 
tions must not only be detailed, but must 
also be adhered to and enforced. 

All products exceeding the outlined 
specifications would be entitled to use a 
special seal indicating your area, and 
positively guaranteeing the quality. 
Money back for dissatisfied consumers, 
and other steps should be incorporated to 
absolutely guarantee complete satisfac- 
tion. 


EXTRA MARGINS 


All merchandise carrying your seal 
should carry a base premium for financ- 
ing. For example: say 3c a dozen; Ic to 
go to the packer and the other 2c to go 
to the general promotion fund for the 
seal. The fund could probably best be 
handled by your established association. 

To make the plan effective and com- 
prehensive, I would urge that the seal 
be available to all private label buyers of 
your specified quality. In order to pro- 
tect your seal, it would probably be es- 
sential that all labeling be done under 
your control within the area. To en- 
courage private label distributors to use 
the seal a label allowance to be paid 
from the general promotion fund would 
probably get surprising results. 


A plan should be worked out where 
mats for the seal, private and packer 
brands, special features, etc. are made 
available to all who will promote and use 
them in their advertising. This is a very 
inexpensive operation, but when pro- 
moted at all can develop a tremendous 
amount of sales building advertising 
space. Next to encouraging use of the 
seal by private label distributors, I 
would urge development of an effective 
mat service. 


PRICE MAN 

When the accumulation of your pro- 
motion funds permit, I would recommend 
the employment of a capable field man 
whose first duty would not be promotion, 
but checking market prices! However, 
along with his price activities which 
would be reported to members at regular 
intervals, he would promote the seal 
idea direct with brokers and buyers and 
send back successful promotion ideas 
which packers could adapt in promoting 
the seal. 

If properly handled, as_ indicated 
above, the foregoing seal proposal can 
be handled without investment on your 
part. Given an opportunity, the value 
of the premium price because of the con- 
spicuous quality contrast, will soon be- 
come recognized and not only readily 
cover promotion, but should also show an 
additional plus margin to the partici- 
pating packers. 


KNOW YOUR TRADE 


Your number two obvious problem, in 
my mind, is closer relations with the 
trade. Far too few of you know any- 
thing about your markets, being neither 
well acquainted with brokers or buyers 
who determine whether you get that last 
2% to 5¢ a dozen or not. 

Sure, some of you larger operators 
either spend some of your off season 
time in contacting the trade, or else 
use outside sources to do spot work 
for you. Where this has been done suf- 
ficiently to accurately evaluate the “qual- 
ity” of your representatives and get a 
few buyers on a basis where they will 
give you frank, honest market informa- 
tion . . . you packers here as elsewhere 
have invariably been much more success- 
ful than others less informed in your in- 
dustry. It is almost axiomatic that 
market knowledge means profits. 


PROTECT YOUR MARKET 

This brings us to obvious point num- 
ber three. The larger operators, the 
more capable merchandisers can’t sell 
their products at a high price, while 
smaller and less skilled merchandisers 
sell their packs at ridiculously low prices. 

Buyers have told me on several occa- 
sions that there is no section in the 
country where they can get the price 
down easier by “working on the smallir 
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and uninformed producers for still lower 
prices, and then getting down the entire 
group, than has been the case in the 
Ozark area.” This isn’t news to you 
gentlemen. The only question is “why 
isn’t something done about it?” 

Suggestion number one would be to 
adapt the plan for using the seal which 
the smaller packers who can pack the 
quality would qualify for. Somewhat in 
behalf of the smaller packers, but for 
the good of all as indicated above, I 
would definitely have a field man cover- 
ing your principal markets with his 
number one duty checking on prices for 
the benefit of all participants. 

Tie-in with the seal alone is _ not 
enough to do much for the plight of the 
small packer. It is not enough to effec- 
tively maintain your market levels at 
prices where they should be for the bene- 
fit of both large and small. 

The next and most effective, step for 
improving the plight of the small opera- 
tor who is apt to wreck the market for 
all is to help him do a better over-all 
sales job. This in my mind is a problem 
than can only be effectively handled by 
those who have a financial interest in the 
pack ... banks, field warehouse services, 
suppliers, ete. It is within their power 
to set up—almost demand—operations 
which would sell the output of a com- 
bination of modest operators. They can 
insist on better packs, followed through 
to see that the merchandise is not 
dumped unnecessarily and give an over- 
all service beneficial not only: to their 
own immediate interest, but also to the 
industry as a whole. 

Actually, the big packer stands to gain 
even more from the strengthening of the 
small operators, than does the individual 
operator himself. Sufficient is at stake 
and the problems are obvious so that 
the answers are reasonably simple... . 
the details for such combined operations 
would give better selling, efficient uni- 
form accounting, volume purchasing, 
properly lower and more dependable 
financing, plus other benefits . . . such 
plans could be crystalized if there is the 
will to. 

In setting up such operations, there is 
one factor that should be given major 
consideration. That is, don’t try and set 
up the program on the cheapest possible 
basis, but rather on a basis that permits 
sufficient funds and leeway to assure an 
effective, sensible job. 


GEOGRAPHY 


The final point, which should be ob- 
vious, and which can contribute much to 
long term prosperity for Ozark Canners 
is utilizing your fortunate geographical 
location. Not only are you fortunate in 
being well located geographically, but 
you are also fortunate in having a traffic 
department setup which can give you the 
answers that will enable you to take full 
advantage of your location. 

Since your pack is mostly quoted on 
F.O.B. plant basis, you probably are not 
too aware as to the importance of recent 
freight increases and coming increases 
in the localizing of marketing areas. 


Just two weeks ago, I studied full de- 
tails on the sales operation of a large 
West Coast meat packer. After thor- 
oughly investigating freight, it was de- 
cided that all effort would be devoted to 
the market West of the Rockies. Along 
the Pacific coast and to the Atlantic, 
boat rates compare with rail with ser- 
vice almost non-existent. What applies 
to this meat packer, applies to those who 
produce items competitive to yours. You 
should ponder this data. 

You men can service a good percent- 
age of our national population and 
wealth with hauls of nominal cost. You 
would do well to authorize your associa- 
tion to make an intensive study of 
freights not only from your basing 
points to your desirable markets, but 
also from various competitive areas to 
those points where you feel you should 
sell. 

For you who will make use of the 
findings, once the information is con- 
cluded, an aggressive step forward will 
have been accomplished in improving the 
stability of your operation. This obvious 
point cannot be overemphasized as_ it 
is one which will continue to play to 
your gain with the incorporation of fur- 
ther rate advances. 

In summary, gentlemen, here are the 
four obvious, timely factors which can 
play an important role in your eventual 
profits. 

1. Dramatize quality 

2. Know your trade 

3. Help the small operator 

4. Cash in on freight 

There is no time like now to prepare 
to meet changes which are sure to reduce 
margins. Protect your profits with these 
four essential factors. 


“DREAM HOUSE” TO SHOW 
DEL MONTE COFFEE DISPLAYS 


The kitchen cabinets and shelves of 
model “Dream Houses” in some 65 cities 
will display Del Monte Coffee this sum- 
mer in a tie-up with RKO Radio’s hit 
motion picture “Mr. Blandings Builds 
His Dream House’, starring Myrna Loy. 

Del Monte Coffee is one of 31 nation- 
ally advertised household appliances, 
furnishings and foods approved for par- 
ticipation by Selznick Releasing Organi- 
zation, which is directing the country- 
wide promotion of the picture. 

To help grocers capitalize on this pub- 
licity, especially when the picture is 
showing in local downtown and neighbor- 
hood theaters, Del Monte has provided a 
special store poster reproducing a recent 
Del Monte Coffee ad from American 
Weekly and This Week magazines. The 
poster carries a picture of Miss Myrna 
Loy and says, “Drink Del Monte Coffee 
and see ‘Mr. Blandings Builds His 
Dream House’ at your local theater.” 

Del Monte Representatives are pre- 
pared to assist grocers everywhere to 
arrange their Del Monte Coffee tie-ups to 
this clever and entertaining motion pic- 
ture. 
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COUNTRY GARDENS TO 
MANAGE SALES PRODUCERS 
ASSOCIATES 


N. QO. Sorensen, President, Country 
Gardens, Inc., Milwaukee, Wisconsin, has 
announced that Country Gardens, Ine. 
will assume the active management of 
Sales Producers Associates, Inc., Chic. 
ago, just as rapidly as the physical fg. 
cilities of the Sales Producers Associ. 
ates, Inc. organization can be moved t 
Milwaukee, It is expected that this move 
will be completed prior to June 15. Mr, 
Sorensen stated that Sales Produce; 
Associates, Inc. will continue as a par. 
allel and separate entity retaining its 
identity and autonomy under the direc. 
tion and management of Country Gar. 
dens, Ine. 


The organizational problems involved 
in assuming the management of Sale 
Producers Associates, Inc., by Country 
Gardens, Inc., will be directed by Mawr. 
ice J. Aylward, Jr., Country Gardens, 
Ine. who will coordinate the efforts of 
suppliers, distributors and the Sale 
Producers Associates organization in 
formulating production, distribution, and 
marketing policies under the new man- 
agement. 


At a meeting of Sales Producers Asso- 
ciates, Inc. suppliers, distributors and 
associates, held in Kansas City, May 24 
and 25, the suppliers chose Charles E. 
Marchino, Vincennes Packing Corpora- 
tion, Vincennes, Indiana; D. B. Jerola- 
man, Foell Packing Company, Chicago; 
and A. A. Huppert, Frank Pure Food 
Company, Franksville, Wisconsin, men- 
bers of the suppliers’ advisory board, to 
act as an executive committee and to 
work with Mr. Aylward in perfecting 
policies, procedures, and standards. 


The distributors chose a similar coor- 
dinating committee to work with the 
suppliers’ advisory board and _ Sales 
Producers Associates, Inc. in determin 
ing policies to strengthen and _ broaden 
the organization’s operations. This com 
mittee consists of J. R. Hyde, Sr., Ma 
lone & Hyde, Inc., Memphis, Tennessee; 
John Van Diest, Van Diest Brothers, 
Prairie View, Kansas; and King Thomp- 
son, Thompson Brothers Grocery Com- 
pany, Enid, Oklahoma. 


NEW BEET GRADES 


The Production & Marketing Adminis- 
tration on June 4 issued new U. % 
Standards for Grades of Canned Beets, 
which become effective 30 days after 
June 9, the date on which they appeared 
in the Federal Register. Unfortunately, 
forms containing this data in the 194 
ALMANAC are already off the press, 8° 
that the new grades will not appear ™ 
that issue. They will, however, appeal 
in an early issue of THE CANNING 
TRADE, and additional copies may 
obtained direct from the Production & 
Marketing Administration, Washingto” 
25, D. C. 
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THE CONTRIBUTION OF 


TECHNOLOGY to the FOOD INDUSTRY 


Food technology has taken the mys- 
tery out of food preservation and now 
offers possibilities of new methods which 
may revolutionize the food processing in- 
dustry within the next 20 years, H. N. 
Riley, Vice President in charge of Re- 
search and Manufacturing of H. J. 
Heinz Company, Pittsburgh, said in ad- 
dressing the annual convention of the 
Institute of Food Technologists at Phila- 
delphia, June 7. 

Mr. Riley traced the accomplishments 
of food technology and research and 
listed the following points as represent- 
ing major contributions within the field: 

1. Food technology has taken the mys- 
tery out of food preservation, 

2. It has insured the consuming public 
of food products that are wholesome and 
safe to consume. 

3. It has raised the standard of qual- 
ity in processed foods and developed a 
better degree of uniformity in this qual- 
ity. 

4. It has permitted the production of 
processed foods on a more economical 
basis because it has prevented much of 
the waste that formerly occurred, and 
has permitted streamlining processes so 
that they could be carried out more eco- 
nomically. 

5. It has made an outstanding contri- 
bution to our standard of living, enabl- 
ing us to preserve our surpluses for 
times of need and to really keep the 
world living in times such as we are now 
going through when, without the various 
types of processed food produced by this 


country, it is hard to contemplate the 
starvation that would have occurred. 

Mr. Riley, commenting upon the advan- 
tages of food technology to younger men 
entering the field said, “There is no limit 
to our horizons with our rapidly develop- 
ing knowledge of nutritional values, our 
problems of how best to preserve these 
values and the exciting new methods of 
preservation that are all around us. 

“The food processing industry may 
well be revolutionized in the next 20 
years and this certainly should offer a 
challenge to young men entering the 
food industry who are interested in re- 
search and quality control.” 

Speaking of some of the functions of 
the research and quality control scien- 
tists, Mr. Riley pointed out, “In the case 
of raw materials it is necessary to un- 
derstand what variations are apt to oc- 
cur under certain conditions and to es- 
tablish the characteristics of greatest 
significance for the use to which it is to 
be put. 

“Containers are another important 
field, whether they be metal or glass. 
The war years particularly enlivened 
this area with the development of elec- 
trolytic tinplate and various substitute 
lacquers and enamels. 

“The processing of the packaged prod- 
uct to insure its keeping is almost entire- 
ly the responsibility of the scientist in 
the quality control department and he is 
also interested in the storage of finished 
products, as these storage : conditions 
have much to do with the quality of the 
product as it reaches the consumer. 


NEW MODEL HARVESTER 
OPERATING IN TEXAS 


Beginning about May 10th, the new 
model Food Machinery Corporation 
sweet corn picker has been on a demon- 
stration test in the Rio Grande Valley, 
reports ‘he Corn Canners_ Service 


Bureau. Several members of the Corn 
Canners’ Technical Committee have ob- 
served thi: operation and report the ma- 
chine to be running in a highly satis- 
factory mo nner, 

Later + is month this unit will be in 
operatior. at Sugar Land, Texas where 
arranger nts have been made for har- 
vesting s-veral hundred acres under con- 
litions parable to those in the can- 
ning ar further north this coming 
season, 

The co..mittee and others who have 
seen this ‘est operation in Texas report 
that the cw model is a great improve- 
ment ove last year’s design, and that 
the chan, 


es recommended by the com- 
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harvest at the time. 


mittee are proving to be practical and 
efficient. 

Arrangements are being made for a 
series of 6 or 7 operators schools to be 
held at convenient points in Maryland, 
New York, Indiana, Iowa, Wisconsin, 
Illinois, and Idaho at which those who 
attend, will receive instruction and prac- 
tice in assembly and actual operation if 
sweet corn is available and ready for 
The replacement of 
new parts in last year’s model will also 
be demonstrated at these schools. Dates 
and locations will be announced as soon 
as arrangements are completed. 

The entire corn canning industry 
should be grateful to this committee for 
their efforts and personal sacrifice of 
time and money in developing and im- 
proving this labor saving piece of field 
equipment. Surely they deserve com- 
mendation as well as financial support 
for an outstanding demonstration of un- 
selfish interest and cooperation for the 
exclusive benefit of all corn canners, 


PROPOSED ORDER WOULD 
CHANGE SHRIMP COOK 


The Food & Drug Administration has 
announced in the Federal Register of 
Friday, June 4, a number of proposed 
changes in the inspection regulations for 
canned shrimp. The most important 
change proposed is one that would effect 
the processing time as follows: Dry Pack 
Shrimp at 240° F.—The 211 x 400 can 
with a one piece liner, 80 minutes; with 
a three piece or no liner, 70 minutes; 
The 307 x 208 with a three piece or no 
liner, 70 minutes; The 307 x 400 with a 
three piece or no liner, 75 minutes. At 
250° F. the same size cans would require 
a cook of 60, 50, 50 and 55 minutes re- 
spectively. 

Wet Pack Shrimp at 240° F.—211 x 
400 and smaller, 25 minutes; 307 x 208, 
25 minutes; 307 x 400, 25 minutes; 502 
x 510, 27 minutes; and the glass pack of 
a size from 2 to 9 fluid ounces inclusive, 
22 minutes. The same sizes at 250° F. 
would require a cook of 13, 13, 13, 16 
and 14 minutes respectively. 

Certain changes are also proposed for 
the inspection of Canned Oysters, but no 
change is suggested for the processing 
time of this product. 

All interested parties are given 30 
days from the date of publication of this 
notice in the Federal Register (Friday, 
June 4, 1948) to submit their views in 
writing to the Hearing Clerk, Federal 
Security Agency, Room 3346, Federal 
Security Building, 4th Street and Inde- 
pendence Avenue, S. W., Washington, 


RED & WHITE CHAIN PLAN 
BIG GLASS PACKED SALE 


Red & White Food Stores have set the 
stage for a giant glass packed sale to 
begin June 18 and end July 1, covering 
5000 retail grocers and 135 wholesalers 
throughout the country. Aim is to “sell 
1,000,000 cases of glass packed foods in 
two weeks.” 

The purpose of the biggest summertime 
promotion ever attempted by Red and 
White is to get real turnover on all glass © 
packed items, according to a recent bul- 
letin sent to retailers. Besides foods, it 
will also promote bleaches, ammonia, 
furniture polish, shoe white, window 
cleaner, cleaning fluids, bluing and hand 
lotions. 

The bulletin points out these facts: 

1. 70% of all glass packed foods bring 
a retail profit of from 20 to 25 per cent. 

2. 20% of all glass packed items bring 
a retail profit of 25 to 30 per cent. 

3. 10% of all glass packed food items 
brings a retail profit of more than 30 
per cent. 

A merchandising kit of promotional 
material has been sent by Red & White 
to all their retail stores. Included in the 
kit is a colorful wire hanger featuring 
Owens-Illinois Glass Company’s adver- 
tisement that appeared in the April 17 
issue of Saturday Evening Post which 
features glassed peaches. 
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GRAMS INTEREST 


WALTER McDONALD 
LEAVES NCA 


Walter H. McDonald, Assistant Direc- 
tor of Information for National Canners 
Association, and for the past four years 
Editor of the NCA Informatin Letter, 
has resigned to accept a similar position 
with the National Paint, Varnish & 
Lacquer Association, Washington, D. C. 

Mr. McDonald is one of the best known 
writers in the food trade field and is the 
author of numerous articles dealing with 
food and agricultural subjects. In his 
new capacity as Assistant Director of 
Public Relations for the paint and var- 
nish association, he will, in addition to 
his public relations duties, maintain con- 
tact with the various government 
bureaus and will also carry out other 
special assignments. 


PICTSWEET APPOINTS WALKER 


PictSweet Foods, Inc., Mount Vernon, 
Wash., packers of Peas and Corn and 
Frozen Foods, has appointed John 
Walker, Seattle, to direct the firm’s na- 
tional marketing development program. 

As Vice President and General Sales 
Manager of Duff’s Mixes, Walker was an 
early advocate of prepared baking mixes, 
Well-known in food circles for his sales 
and advertising activities, he spent 12 
years with General Foods in New York, 
serving as Associate Advertising Man- 
ager. Prior to that he was with Kenyon 
& Eckhardt, New York advertising 
agency. 


LIBBY MAKES CHANGES 


Organizational changes involving the 
transfer of Norfolk sales manager W. 
M. Waterstreet to Chicago and the ap- 
pointment of D. V. Whitley to, take over 
the post left vacant by him, were an- 
nounced by Libby, McNeill & Libby this 
week. 

Waterstreet will be assigned to the 
vegetable sales division of the company. 
His career thus far has been spent en- 
tirely in grocery sales. Coming with the 
company as a young man, he became a 
retail salesman at Grand Rapids, Michi- 
gan. From 1935 to 1939 he served as 
sales manager of Libby’s Albany, N. Y. 
branch. He was appointed Norfolk man- 
ager in 1945. 

Whitley joined the company in 1930 as 
an accountant in the Norfolk office. A 
few years later he was transferred to 
sales, succeeding to the position of dis- 
trict manager of Nashville in 1939. Fol- 
lowing four years in the armed forces, 
from which he emerged with the rank of 
captain, he was transferred to the gen- 
eral sales division of Libby at Chicago, 
which post he now leaves to take over the 
management of the Norfolk Branch, 


D. W. FIGGIS HONORED 


An Honorary Degree of Doctor of 
Engineering and a citation for distin- 
guished service in the field of human 
relations in industry was conferred upon 
D. W. Figgis, President of the American 
Can Company at the graduation cere- 
monies of Stevens Institute, one of the 
Nation’s outstanding engineering col- 
leges, on June 5. Mr. Figgis was the 
keynote speaker at the Institute’s annual 
graduation ceremonies. 


CANNERS LEAGUE DATES 


The Annual Convention of the Can- 
ners League of California will be held 
on March 9, 10 and 11, 1949, at the Casa 
del Rey Hotel, Santa Cruz, California, 
Miss Sylvia Kempton, Secretary, has an- 
nounced. 


OLIVE CONFERENCE 


A technical conference for the olive 
industry is planned for June 29 and 30 
in Hilgard Hall on the campus of the 
University of California, Berkeley. L. B. 
Sammis, of the Rocca Bella Olive Asso- 
ciation, is chairman of the program com- 
mittee and an outstanding meeting is 
promised. 

The quality of the canned olive will 
be carefully scrutinized, with a cutting 
bee on the program. The samples have 
been gathered from grocery shelves all 
over the country. W. J. Kuhrt of the 
Bureau of Markets will discuss “Quality 
Control and the Olive Marketing Order.” 

New processing methods, short cuts 
and improved techniques will be dis- 
cussed, with Prof. W. C. Cruess and Dr. 
Reese Vaughn reporting on research 
findings during the past year. Ideas for 
new olive products will also be presented. 


DELAWARE FIRM 
INCORPORATES 


Cole Canning Company, Inc., Middle- 
town, Delaware, fruit and vegetable 
packers, have filed articles of incorpora- 
tion at Dover, listing the capital at 
$300,000. 


LINK BELT TO BUILD IN TEXAS 


Link Belt Company has awarded a 
contract for the construction of a new 
and modern plant on a ten acre site in 
Houston, Texas. Included in the project 
will be a one story all-steel factory build- 
ing with three bays, and a two story 
office section of masonry construction. 
The plant proper will include a modern 
machine shop, structural steel shop, and 
large warehousing facilities, to better 
serve the industries of the Southwest. 


AWARDED NEW SOY BEAN 
PLANT CONTRACT 


Blaw Knox Company’s Chemical Plan 
Division has been awarded a contract by 
the Ralston Purina Company, Sain 
Louis, Missouri, for the construction of 
a new 200 tons per day soy bean extra. 
tion plant, to be built at Iowa Falk 
Iowa. The contract covers engineering, 
supply and erection of equipment, ani 
construction of buildings and yard {y. 
cilities. 


S & W BUYS COMMINUTED 
FOODS 


Comminuted Foods, Redwood City, 
California, a business operated jointly 
by S & W Fine Foods, Ine. of San Fran. 
cisco, and the Schwarz Engineering 
Company, in the production and market. 
ing of fruit and vegetable juices, an| 
other food products, processed by th 
Schwarz Comminutor and_ Extracto 
method, will now be operated solely \y 
S & W Fine Foods, who have purchase 
the Schwarz interests. 


INDIANA TECHNICIANS 
SCHOOL 


The Tomato Technicians School fo 
Indiana Canners to be held at Purdt 
University, July 14 to 23, will again k 
conducted by H. R. Smith of Nationa 
Canners Association with technician 
from the can companies assisting. Roo 
reservations at the Fowler or Lal 
hotels should be promptly made at the 
Union Building, as a large attendance i: 
expected. 


HEINZ APPOINTS McKINNEY 


The H. J. Heinz Company, Pittsburg). 
has announced the appointment of J. 
McKinney to succeed the late M. J. Me 
Kinley as Manager of the Muscatite. 
Iowa, plant. Mr. McKinney has bee! 
associated with the firm for many yea!’ 
and was a close friend and co-worker ¢! 
Mr. McKinney during the 11 years he 
managed the plant. 


LIBBY BUYS 
REID MURDOCH PLANT 


Libby, McNeill & Libby, Chicago, he 
concluded negotiations with the Re 
Murdoch Division of Consolidated Gr 
ers Corporation, for the purchase of the 
large Reid Murdoch plant at Rocheste!: 
Minnesota. No purchase price was 
vealed in the announcement. The plat 
is one of the best equipped in the cou 
try and is regarded as one of the indus 
try’s show place for the canning of pea 
corn and lima beans, with annual pr 
duction closely approximating 1,000,00" 
cases. It is expected that the pres! 
personnel of the plant will be retaine® 
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F. M. C. PROMOTIONS 


Food Machinery Corporation head- 
quarters at San Jose announces three 
management promotions from within the 
frm’s organization. Hubert L. Byrd, 
former Manager of the Florida Division 
at Lakeland, has been appointed Man- 
ager of the John Bean Division at Lan- 
sing, Michigan. Mr. Byrd will report 
directly to Howard Lisle, Vice President 
in Charge of Agricultural Equipment 
Divisions. 

Formerly Assistant Manager of the 
Bean-Cutler Division at San Jose, How- 
ard L, Shannon has been transferred to 
Florida as Manager of the Florida Divi- 
sion. He will report to Courtney C. 
Campbell, Vice President in Charge of 
Florida operations. 

Mr. G. C. Jones, who has been Staff 
Assistant for the Anderson-Barngrover 
Division at San Jose, has assumed the 
duties of Assistant Manager of the 
Bean-Cutler Division. 

The principal products manufactured 
by the John Bean Division include agri- 
cultural sprayers and dusters, high-pres- 
sure fog fire fighting equipment, and 
automotive service station equipment, 
such as wheel balancers and aligners. 
The Bean-Cutler Division produces John 
Bean agricultural equipment for the 
West Coast, with exception of automo- 
tive service equipment. Additional lines 
of deciduous fruit and packing house 
equipment also are manufactured by 
the Division. Products produced by the 
Florida Division include packing house 
and processing equipment for the citrus 
and fresh fruit and vegetable industries 
of Florida. 


BANKRUPT PLANT TO OPERATE 


A license to operate the Riverbank 
(Calif.) Canning Company plant during 
the tomato season has been granted to 
Frank Falk, San Francisco food broker, 
who will operate the plant as a trustee 
under the bankruptey laws of the State. 


FREEZERS MEETING DATES 


L, S. Martin, Secretary-Manager of 
the National Association of Frozen Food 
Packers jus announced their annual 


meeting will be held the week of March 


', 1949 at the Stevens Hotel in Chicago. 
BUYS CORN SYRUP PLANT 
Consoli ited Products Company, New 
York City has purchased the corn syrup 
plant of the Waverly (Iowa) Sugar 
Company ind is presently negotiating 
with a nv ber of interested parties for 
resale fo the purpose of continuing 
*peration. The plant comprises 22 acres 
of land, .10,000 square feet of factory 
lor spac. and a fully equipped 130,000 
bushel gi.in elevator. The plant is said 
‘0 be thoroughly modern, as most of the 
iachiner, was installed within the past 

live year: 
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CANADIAN MEETING DATES 


The Annual Meeting of the Canned 
Foods Association of Ontario is scheduled 
to be held December 6 and 7 at the Gen- 
eral Brock Hotel, Niagara Falls, On- 
tario, Canada, Secretary G. P. McCand- 
less has announced. 


PINEAPPLE MEETING DATES 


The Annual Meeting of the Pineapple 
Growers Association of Hawaii, and the 
Pineapple Research Institute of Hawaii, 
will be held on July 16, 1948 at San 
Francisco and Honolulu respectively. 


WASHINGTON FIRM 
INCORPORATES 


Anacortes (Wash.) Frozen Foods, 
Inc., a firm which began quick freezing 
of berries last season, has been incor- 
porated with a capital of $50,000. 


ACQUIRES CANNERY 


Allen Canning Company, Athens, Ten- 
nessee, has acquired the plant of the 
Athens Canning Company and will move 
it to a new location. 


SEABURGER LATEST ADDITION 
TO CANNED FOOD LIST 


Packed in cans, a new fish cake called 
Seaburger is the latest addition to the 
canned sea food specialty field, declares 
the Can Manufacturers Institute. Made 
of selected fish, crackermeal, pimientos, 
onions and seasoning, the cakes are 
packed and distributed by the Alver 
Sales Corporation, New Orleans, Louisi- 
ana. Each can contains twelve cakes 
separated by parchment paper for con- 
sumer convenience. Additional season- 
ing or other preparation such as hand- 
molding of the cakes is not required. 
They may be browned on a hot gril} be- 
fore serving or dipped into a mixture of 
egg and milk, rolled in bread crumbs or 
flour, dropped in deep fat or served with 
tomato sauce. 


Distribution of Seaburgers is present- 
ly limited to the New Orleans area but 
plans include wider areas of sale as sales 
representatives are added. 


ADMITTED TO NFBA 


National Food Brokers’ Association 
announces the admission of the following 
new members: 

Joseph S. Rothstein, Wilkes-Barre, 
recommended by Barnes-Terry Co. 

Douw Fonda Co., Denver, recom- 
mended by Anderson-Ludwig Co. 

George M. Schaefer & Son, Cincinnati, 
recommended by Frank C. Glueck & Co. 

R. L. Long Brokerage Company, Co- 
lumbus, Ohio, recommended by the Paul 
Bailey Co. 


DISTRIBUTORS NEWS 


U. S. WHOLESALE GROCERS 
DATES 


The Annual Convention of the United 
States Wholesale Grocers Association 
will be held at St. Louis, Missouri, May 
29 to June 3, 1949, Executive Vice-Presi- 
dent Harold O. Smith, Jr., announces. 
The Association will also sponsor a Food 
Distribution Industry Exposition in the 
Municipal Auditorium during convention 
week. 


MASS HOLIDAY 
Lancaster Wholesale Grocery Co., Inc., 
Lancaster, Pa., announces that it will 
close down its office and plant for the 
week beginning July 19 as all employes 
will be vacationing during that period. 


VISITING WEST COAST 
M. J. Balme, New York food broker, 
is on an inspection trip on the West 
Coast, visiting plants of canner princi- 
pals. 


PICTSWEET NAMES BROKER 

F. Lee Fresh, Cumberland, Md., has 
been named sales representative in his 
area for peas and corn packed by Pict- 
Sweet Foods, Inc., of Mount Vernon, 
Washington. 


JEWEL’S SALES JUMP 


Jewel Tea Co. reports for the four 
weeks ended May 22 retail sales of $11,- 
712,844, an increase of 21.7% over the 
$9,627,414 reported for the comparable 
1947 weeks. 

Retail sales for the first 20 weeks of 
1948 were $56,675,378, up 23.4% from 
the $45,925,387 in the like 1947 period. 


JOINS CANNERS EXCHANGE 


Hearl J. Kidd, for many years asso- 
ciated with the food industry, has joined 
Canners Exchange, Inc., Springfield, 
Missouri, food brokers and will handle 
canned foods sales. 


APPOINTS NEW YORK STATE 
BROKERS 


American Home Foods, Ine. have ap- 
pointed Norris-Wegner Company, Ro- 
chester food brokers to represent them 
on their institutional line for the entire 
State of New York exclusive of Metro- 
politan New York City. 


JOINS SUN BROKERAGE 
COMPANY 


Theodore Roosevelt, formerly repre- 
senting Beechnut Packing Company, 
Worcester Salt Company and Burry Bis- 
cuit Company, and James F. Spencer, 
formerly with Standard Milling Com- 
pany, have joined the sales staff of the 
Sun Brokerage Company of Syracuse, 
New York. 
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THE CONDITION CROPS 


BEANS 


CANAL WINCHESTER, OHIO, June 5 — 
Lima Beans: A few early plantings in 
and just starting to come up. Acreage 
is below last year although we are still 
writing contracts. 


EDGERTON, OHIO, June 3—Green & Wax 
Beans: None planted due to labor short- 
age. 


WATERBURY, VT., June 4—Snap Beans: 
About 25 per cent larger acreage than 
last year. A good growing and planting 
season. Paying farmers or growers 
about 11 per cent above last year. One 
of the best planting seasons we have 
seen for some years. Have had no trouble 
getting acreage. 


COWLEY, WYO., June 3—Green & Wax 
Beans: Being planted at this time. 
Germination looks good. Acreage about 
25 per cent larger than last year. 


CORN 


MIDDLETOWN, DEL., June 4— Sweet 
Corn: Acreage normal. Ten days late 
with planting schedule due to rains. 
First plantings very weedy; hoping for 
better weather so we can cultivate. 


ORTONVILLE, MINN., June 1—Corn: 
Planting conditions in this area have 
been ideal up to the past ten days, and 
germination has been exceptionally high. 
The prolonged period without rain has 
now affected planting, but as yet no 
serious damage has been done. At pres- 
ent we anticipate a normal yield with 
our acreage being slightly above normal. 


CANAL WINCHESTER, OHIO, June 5 — 
Sweet Corn: Fields pretty dry and germ- 
ination slow. Plantings are ahead of 
1947 but total acreage under contract 
will be 20 per cent below last year. 


WATERBURY, VT., June 4—Corn: Have 
a normal acreage which is about 10 per 
cent more than last year. Having a fine 
planting season; warm weather after a 
somewhat rainy season in May. Paying 
growers about 5 per cent above last year. 


LODI, WIS., June 2—Corn: Acreage nor- 
mal; half planted. So dry that we are 
delaying planting. Many fields too dry 
to plow. 


MADISON, WIS., June 7—Corn: The fol- 
lowing report received from Corn Can- 
ners Service Bureau: The acreage for 
canning under contract at planting time 
in Indiana appears to be approximately 
91 per cent of the acreage planted last 
year and is in line with the 9 per cent 
overall reduction in total 1948 acreage as 
summarized in our last bulletin. Scat- 
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tered replies from other states, not in- 
cluded in our May 14 summary, appear 
to verify the accuracy of that report as 
indicating that the 1948 contract acreage 
will be approximately 91 per cent of the 
planted acreage in 1947. Planting has 
been delayed in the Eastern States by 
wet weather with germination on first 
plantings reported poor. Throughout the 
Middle Western States, many fields are 
badly in need of rain, with first showing 
above ground irregular due to dry top 
soil. Conditions in the Northwestern 
States are reported somewhat unfavor- 
able due to excessive rains and floods in 
some areas. From these reports it would 
appear that the season thus far is gen- 
erally not up to par with respect to 
growing conditions and that the crop is 
starting off about 2 to 3 weeks late. 


COWLEY, WYO., June 83—Corn: Now all 
planted. Stands on fields that are up 
are good. Considerable s.a.p. business. 
Our acreage considerably larger than 
1947. 


PEAS 


CANAL WINCHESTER, OHIO, June 5 — 
Peas: Expect to start canning June 8. 
Prospects fairly good just now, but if we 
don’t get some rain soon the crop will be 
damaged pretty severely. 


EDGERTON, OHIO, June 3—Alaska & 
Sweet Peas: One third of crop; no mois- 
ture for 17 days. 


LODI, WIS., June 1—Peas: Acreage cut 
35 per cent. Early plantings in full 
bloom; wonderful stands. Need rain 
badly. 


COWLEY, WyY0., June 38—Peas: Crop 
is 100 per cent at the present time. This 
applies both to canners and freezers. Too 
early as yet to estimate yields as freez- 
ers just starting to bloom. Have not 
named 1948 prices on peas and very few 
s.a.p. bookings on this item. 


TOMATOES 


MIDDLETOWN, DEL., June 4—Tomatoes: 
Acreage 80 per cent of normal. Early 
plantings look very good. Still setting 
late plants. 


EDGERTON, OHIO, June 3 — Tomatoes: 
One half crop; no moisture on plants 
that have been set out to date. 


NORTH BALTIMORE, OHIO, June 5—To- 
matoes: Finished planting 260 acres on 
June 4. Some resetting to be done on 
early planting because of dry weather. 
Prospects promising for normal crop. 
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ATHENS, TENN., June 5 — Tomatoes: 
Expecting 100 per cent over last yeay’s 
vield. Had some rain last week. 


OTHER ITEMS 


HAWKINSVILLE, GA., June 3—Pimien. 
tos: Acreage up 30 to 35 per cent. Even 
with proper season’s yield will not he 
normal due to drought killing so many 
plants in field. This has reduced number 
of plants per acre by about 40 per cent, 
Continuous rain from October  thry 
March has left crop lands moist and 
sour, which is leaving its mark on all 
crops. 


ADDED NITROGEN INCREASES 
BEAN PROFITS 


Sidedressing with nitrogen last July 
in a field of Pencil Pod wax beans near 
Alloway, in Wayne County, New York, 
increased both the crop and the profits, 

Yellow-green symptoms of nitrogen 
deficiency were noticed in the planting 
by Dr. M. T. Vittum, of the Geneva Ex. 
periment Station, and he set up an ex- 
periment to find out what could be done, 
On July 17, he applied ammonium ni- 
trate (which contains 334% actual ni- 
trogen) in narrow bands on each side 
of the rows. Rates of application varied 
from none at all, to 75 pounds, 150 
pounds, and 300 pounds of ammonium 
nitrate per acre. 


At harvest time, beans that had not 
had the additional sidedressing yielded 
only 3,590 pounds of beans per acre, 
while those with 75 pounds yielded 4,210 
and at the 300 pound rate the yield was 
4,860 pounds of beans. Even at the high- 
est rate, the increase in yield of 1,270 
pounds of beans cost less than 1 cent per 
pound as far as the cost of the nitrogen 
was concerned. 


“The results indicate,” says Dr. Vit- 
tum, “that nitrogen starvation in snap 
beans can be corrected by sidedressing 
with an appropriate nitrogen fertilizer, 
provided (1) that the sidedressing is ap- 
plied at least three weeks before picking, 
and (2) that adequate rainfall occurs 
following sidedressing to move the nitro- 
gen down into the soil where it will be 
available to plant roots. Of course, if 
nitrogen is not a limiting factor in the 
growth of the crop no response to added 
nitrogen can be expected.” 


APPOINTS BROKERS 


The Bob White Organization, national 
sales representatives for Lakefish Ca 
ning Company, Mankato, Minnesota, has 
announed the appointment of the follow- 
ing brokers to represent the account: 
George C. Goodrich Company, Buffalo, 
New York; Slater Brokerage Company; 
Los Angeles; Moore Brokerage Com- 
pany, Chattanooga; Edward Hupp Com- 
pany, Springfield, Illinois; and Henry 
W. King, Pittsburgh. 
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ROBINS BAR TYPE CONVEYOR CHAIN 


Fabricated of cold rolled steel, stainless 
steel, bronze or monel. 


This chain can be used in washers, scald- 
ers, or other equipment that is now equip- 
ped with galvanized flat wire conveyor 
belt or slatted type conveyor chain by the 
installation of special cut sprockets. 


A. K. ROBINS & CO., Inc. 


Manufacturers of 
Food Processing Machinery 


713-729 E. Lombard St., BALTIMORE 2, MD. 


SAFETY-ECONOMY 


CORROSION 
RESISTANT 
EQUIPMENT 


® HEAVY DUTY JACKETED KETTLES—Stainless Steel, 


———s Pure Nickel or Monel 
@ SUPER-JACKETED KETTLES—Stainless Steel, Pure 
Nickel or Monel 


ALL 


| | 


AGITATORS—Stainless Steel 


@ STORAGE TANKS— Plain Jacketed or Insulated— 
Stainless Steel, Pure Nickel or Monel 


PULP TANKS—Stainless Steel 


“NO-COIL” HEATING TANKS—Stainless Steel, Pure 


Ee Nickel or Monel 
= @ VACUUM PANS—Stainless Steel 


® PLUG VALVES—Flush Type—Stainless Steel, Pure 
Nickel or Monel 


. in Standard Sizes or designed to Specific Job Needs - 


‘LEE ane T° CODE AND 
CERTIFICATE FURNISHED WITH JOB 


: LEE METAL PRODUCTS CO. INC. 
THOGRAPHERS 


VIRGINIA. 


419 PINE STREET . . . PHILIPSBURG, PA. 
ALL LEE KETTLES ARE MADE TO A.S.M.E. CODE 
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THE CANNED FOOD MARKETS 


WEEKLY REVIEW 


The Weather—A Banker’s View—How The 
Brokers View Prospects. 


THE WEATHER—Over here in the 
East where rainy days have far outnum- 
bered the clear ones for so long we are 
beginning to believe it’s normal, it is 
hard to realize the Mid-West experienced 
a dry spell which lasted three weeks be- 
fore showers came. Pea harvesting is 
being made pretty difficult in the East 
because of the wet fields, whereas plant- 
ing of corn has been delayed generally 
in the Mid-West due to dry weather. 
Tomatoes, too, have gotten off to a poor 
start due to lack of moisture. Ohio would 
seem to be about half and half, and the 
rain, cold and flood conditions in the 
Northwest are well known to all. In a 
nutshell, it looks like Mother Nature 
isn’t smiling too benignly on 1948 crops. 


BANK REPORT —The statement 
issued by the Federal Reserve Bank of 
San Francisco (See our California Re- 
port) is of more than passing interest. 
Canning, by its very nature, calls for the 
use of large sums of money in a short 
period of time. The attitude of the bank- 
ing fraternity then, is of concern to the 
entire industry. Ultra conservative bank- 
ers many times have placed undue bur- 
dens on the average and smaller than 
average cannery operator. The report 
says that “a process of shaking down 
and gradual reorganization within the 
industry appears to be under way.” 
From where we sit, it would seem that 
the shakedown has already taken place. 
Seldom has the industry ever seen a time 
when stocks were more firmly held than 
at present. Seldom has the industry ever 
given evidence of more conservative ac- 
tion. Seldom too, have there ever been 
more signs in the wind that would con- 
tinue and increase the demand for can- 
ned foods. True, we cannot but admit 
the many dangers inherent in the seem- 
ingly unavoidable, excessively high costs 
of packing this season. No one factor, 
however, could prove more damaging 
than a lack of understanding on the part 
of the bankers. 


BROKERS REPORT—On this same 
subject, and largely in substantiation of 
our own opinions, we are reproducing 
below a report of the National Food 
Brokers Association on the prospectus 
for the industry. Unless we are mis- 
taken, this is the first attempt of the 
Association to prognosticate. In our 
opinion the Brokers Association is prob- 
ably in better position than any other 
one group or person, to do a job of this 
kind. Coming as it does from experts in 
all sections of the country, the report 
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should be read and studied by each and 
every canner. 


Washington, D. C.—June 7—Except 
for a few areas, the nation’s food dis- 
tributing industry seems to have recov- 
ered from the slump in business which 
was widespread after the first of the 
year, Watson Rogers, President of the 
National Food Brokers Association said 
here today in announcing the results of 
a special survey of conditions in the food 
industry. 

This pick-up in business conditions in 
the food field does not mean a return to 
buying habits as they were practiced last 
year, however, he stated. Certain devel- 
opments which became apparent in re- 
cent months, such as cautious buying, 
are expected to continue, according to 
the reports from the nation-wide field 
organization of the National Food Brok- 
ers Association. The special survey, just 
completed by NFBA, queried the 108 Re- 
gional and Lieutenant Regional Direc- 
tors who compose the Association’s field 
organization on conditions in their areas. 
This group covers every trading area in 
the nation, affording the national office 
with skilled food broker observers who 
helped project local conditions into one 
country-wide picture. 


Business conditions for the balance of 
the year is expected to be excellent in 
the opinion of a great majority of all 
respondents, Mr. Rogers said, although a 
few did not expect an upswing before the 
fall. There was general agreement that 
the nation’s jobbers would be ready for 
most items of the new pack of canned 
foods when these are available. 


Reporting as of the second half of 
May, 74% of the replies stated that busi- 
ness in those areas was either excellent, 
normal, or rapidly approaching normal. 
26% of the replies stated that business 
conditions were fair, poor, or bad. Of 
this second group more than a quarter 
blamed local and national strikes as the 
retarding factor. A general conclusion 
from.all the reports is that, though re- 
tail sales were very good, the nation’s 
housewives appear to be more discrimi- 
nating in their purchases, often looking 
for bargains. Good buys of quality 
products seems to be their aim, rather 
than cheap low quality products. 


Two very significant trends which 
developed this year are still evident and 
are expected to remain unchanged for 
the balance of the year, the food broker 
respondents reported. First of all, there 
was almost unanimous agreement that 
buyers were, and would continue to be, 
conservative and selective in their buy- 
ing. The feeling of most wholesale and 
retail buyers, both chain and indepen- 
dent, seems to be that a judicious rela- 
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tionship between inventory and sales 
would be carefully maintained. Second, 
it was fairly generally agreed that com- 
petition in all markets on both retail 
and wholesale levels was very keen and 
would continue to be so. 


ASPARAGUS—Asparagus prices are 
few and far between these days. One 
large Midwestern canner, however, re- 
cently announced 1948 prices F.O.B. per 
dozen Washington factory as follows: 
No. 2 Special (25 oz.) extra large spears, 
16 count, $4.75; No. 300 medium spears, 
20-30 count, $3.35; No. 300 cut spears 
$2.35; No. 1 cut spears $1.85. 


DRIED BEANS—Due to recent in- 
creases in raw bean prices, the price of 
the canned commodity has generally been 
revised upwards. One popular house in 
the Mid-West recently announced ad- 
justed prices per dozen on Red Kidneys, 
as follows: No, 1’s, 75c; No. 300, $1.00; 
No. 2, $1.30; and No. 10, $6.00. These 
prices compare with a former price of 
72%ec, $1.25 and $5.25 respective- 
ly. Pork and Beans were also upped on 
the No. 1 size from 76c to 82%c; No. 
300, $1.05 to $1.10; No. 2, $1.87% to 
$1.40; and No. 10’s remain the same at 
$6.65. 


SALMON — Salmon prices, already 

higher than most people want to pay, 
promise to be even higher the coming 
year, according to the following report 
from a popular West Coast fishing con- 
cern: 
One of the earliest salmon canning 
operations in Alaska is finally under- 
way. Fishing started slowly in the Cop- 
per River Area on Monday, May 3ist, 
after a loss of two weeks fishing due to 
strikes of fishermen for higher prices. 
Pinks and Chums are not yet being can- 
ned as this area at this season of the 
year yields only the premium quality 
Copper River Sockeyes and Copper River 
Chinooks—the highest priced salmon 
canned in Alaska. 

When fishermen and canners settled 
on the price per fish on the Copper 
River they also agreed on prices for the 
nearby Prince William Sound _produe- 
tion where fishing is scheduled to com- 
mence on July 20th. The terrific in- 
creases that canners must pay over th: 
already high prices of last year in these 
areas are shown below. The differen- 
tial of Chums over Pinks is occasioned 
by the larger size of the former. 

Chums, 30¢ per fish, or 50% over the 
1947 price; Cohoes, 60c per fish, or 25% 
over last year; Pinks, 25c per fish, oF 
66.6% more than in 1947; Copper River 
Chinooks, $2.55 per fish, or 8.5% over 
1947; Copper River Sockeyes, 75c per 
fish, or 23% more than 1947. 
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MANUFACTURERS OF 


TOMATO BASKETS 


Our machine made ¥% Tomato Field Baskets 
with Keg or Veneer top hoop and Galvanized 
Metal or Wood Veneer bottom hoop are the 
best quality we have made in our 53 years of 
basket making. 


Plastex Treatment 


We are equipped to supply 
your baskets treated with 
PLASTEX HAMPER 
SOLUTION to control flat 
sour bacteria in tomatoes 
and to lengthen the useful 
life of hampers. 


Write for Full Information 


5/8 Tomato Field Basket 


Planters Manufacturing Company, Inc. 
Portsmouth Virginia 


GAIR 


CORRUGATED SHIPPING 
CONTAINERS 


Solid Fibre Domestic 
and Weatherproof Export 
Shipping Containers 


ROBERT GAIR COMPANY, INc. 


155 E. 44th STREET e NEW YORK 17, N. Y. 


“FOR FLAVOR 


The great buy word for your label! 


FOR PACKING FANCIEST WHOLE-KERNEL 
AND CREMOGENIZED CORNS 


CORN CANNING EQUIPMENT 


Company Westminster Md 


USKERS—CUTTERS—SILKERS—ROD SHAKER 


LOTATION WASHERS—CREMOGENIZE 
IMMERS — MIXER! 
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GALTIMORE, 
MD. 


FOR CANNED. 
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NEW YORK MARKET 


General Trend Toward Replacement Buying 

—Outlook For Firm Market—Tomato Situa- 

tion Strong—Spot Demand For Peas Improv- 

ing — Corn Holdings Limited — New Pack 

Pineapple And Cherry Prices—Orange Juice 

Demand Improves—Salmon Operations Begin 
In Limited Way—Tuna Strong. 


By “New York Stater” 


New York, June 11, 1948 


THE SITUATION — With mid-year 
inventory time about at hand, distribu- 
tors do not have to wait for the official 
figures to know that their holdings of 
some canned foods have been sharply 
reduced during the first six months of 
1948. Hence, current increasing activity 
in the market indicates a more general 
trend toward replacement buying and 
the discounting of any immediate sub- 
stantial breaks in canned foods values. 
Featuring the market this week was 
the announcement of opening prices on 
Hawaiian pineapple products, launching 
of salmon canning in Alaska, and the 
naming of prices on West Coast fruits 
by some packers. 


THE OUTLOOK — Reiteration this 
week by Nathan Cummings, chairman 
of the board of Consolidated Grocers 
Corporation, of trade predictions that 
over-all food prices might be expected 
to decline moderately during the closing 
half of the year will undoubtedly infiu- 
ence wholesalers in inventory planning 
and purchasing from the new packs. 
As opposed to these forecasts of lower 
prices, however, the trade must consider 
the continued record consumer purchas- 
ing power, peak employment, and indi- 
cated further improvement in both as the 
rearmanent and ERP programs develop. 
The effect of these developments, many 
feel, will be particularly evident during 
the closing quarter of 1948. Too, can- 
ned food prices, although they have ad- 
vanced during the food spiral, have not 
kept pace with advances in such foods 
as meats, dairy products, fresh fruits 
and vegetables, etc. Thus, despite fore- 
casts of possibly lower prices, there is 
an increasing feeling of optimism with 
respect to the near-term outlook in can- 
ned foods in many quarters. 


TOMATOES—tThe spot market rules 
firm and unchanged this week, under a 
routine volume of trading. The new 
pack situation in the Tri-States is com- 
ing in for close study, with reports on 
acreage indicating a substantial drop 
from last year. With labor and raw ma- 
terials higher, there is nothing in pros- 
pect at the moment to justify any belief 
that prices for 1948 pack will go down as 
many had apparently expected. On the 
contrary, any sustained spell of unfavor- 
able weather between now and canning 
time could materially affect the price on 
the expected relatively small production 
this season. 
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OSWALD BOXER, INC. 


67 Wall St, NEW YORK 5, N. Y. 
Tel. Whitehall 4-0693 


EXPORTERS OF CANNED 
and DRIED FOODS 


Will welcome additional accounts 
of Canners not represented in 
foreign markets. 


PEAS—Sport demand for peas is im- 
proving slowly, but the volume gain is 
not yet up to expectations, in this area, 
at least. The trade is, however, showing 
more interest in standards and extra 
standards, which hold at unchanged 
price levels. The trade is waiting for 
action by midwestern canners in naming 
opening prices for 1948 packs. 


OTHER VEGETABLES—Corn hold- 
ings in first hands are limited, and the 
market is firm, particularly on top 
grades, Early planting reports are not 
too indicative of large packs this season. 
Green beans and spinach are both com- 
ing in for an improved call, with prices 
firm and supplies by no means topheavy. 
Buyers are still rather slow in closing 
commitments on new pack asparagus but 
ecanners, who encountered a stiff raw 
stock market this season and had smaller 
packs than planned for, remain firm in 
their price views. 


PINEAPPLE—Hawaiian canners this 
week announced opening prices on new 
pack pineapple. The prices are un- 
changed from levels at which the bulk of 
last season’s production moved. Hawaii- 
an pineapple holdings on the mainland 
are not large, and a heavy volume of busi- 
ness is reported on the basis of packers’ 
opening lists. Juice call is also reported 
as active. One prominent factor, in con- 
nection with opening prices, announced 
that based on present estimatesd pro- 
duction, it will make a total allotment 
delivery from 1948 pack of approxi- 
mately 100 percent on pineapple and 93 
percent on juice. This seller will make 
two allotments. The first will be 60 per- 
cent pineapple and 60 percent juice. The 
second will consist of approximately 40 
percent pineapple and 33 percent juice 
and will be for shipment after March 1, 
1949. 


CHERRIES—A_ California packer 
during the week announced opening 
prices on light sweet cherries on the 
basis of $5 per dozen for fancy, $4.90 for 
choice, and $4.70 for standards, with 
10s listed at $17.50, $15.75, and $14.50, 
respectively, all f.o.b. canneries. 


OTHER FRUITS—The trade is 
awaiting action by canners on peaches, 
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apricots, cocktail, etc., from the new 
packs. There has been a fair volume 
of memorandum business written, with 
private label distributors in particular 
endeavoring to get some bookings placed, 
in view of the curtailed productive capa- 
city for private label available this sea. 
son as a result of some of the mergers 
and acquisitions which have taken place 
since the 1947 packing season closed. 


NORTHWEST FRUITS — Opening 
prices on Northwestern Royal Anne 
cherries were announced during the week 
by an Oregon packer on the basis of 
$4.70 for 2%s fancy, packed in extra 
heavy syrup. On fancy 2%s in heavy 
syrup the price is $4.55. Choice, in light 
syrup, was listed at $4.40, all f.o.b. can- 
nery. 


CITRUS—Demand for orange juice 
has shown a little improvement during 
the week, but the call for grapefruit and 
blended juices continues to lag. Seg- 
ments are reported well sold up, and the 
market is fairly steady, and the same 
holds true with respect to citrus salad, 


SALMON — Floods on the Columbia 
River have put a halt to the spring pack- 
ing season on Chinoks, and the trade 
will have to wait for the second half of 
the season, which starts around mid- 
July, for the bulk of its needs. Alaskan 
operations have gotten under way in the 
Copper River area, with prices to fisher- 
men well above last year’s levels. Can- 
ners have not as yet named any prices 
for new pack salmon out of Alaska. 


SARDINES — Limited production of 
Maine canneries is moving out readily 
and the market has ruled firm at $10 
per case for quarter keyless, f.o.b. can- 
neries. 


OTHER FISH — Tuna movement is 
picking up as warm weather sets in, and 
jobber stocks are light, with replacement 
offerings from the Coast extremely 
limited and the market strong. Shrimp 
and domestic crabmeat are also in 
limited supply in first hands, and new 
pack oysters are reported well sold up 
at recently-advanced price levels. 


CHICAGO MARKET 


New Pack Prices Up From Last Year—-Wide 
Range In Blackberry Prices—Pea & Corn 
Planting Progress In Wisconsin — Higher 
Prices In Store For California Fruit Stock— 
Strawberry Freezers Pressed For Action— 
High R. A. Cherry Prices Command Little 
Attention—Tree Fruit Supply Short In 
North West. 


By “Midwest” 


Chicago, IIl., June 10, 1948 


THE MARKET—Business continues 
fairly steady and in only fair volume 
this week in the Chicago market «s buy- 
ers continue to have their sigh's fix 
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on approaching new packs of various 
lines of merchandise. With every new set 
of prices on new crops which arrive here, 
the conviction grows stronger that al- 
most all prices will be up somewhat over 
those of last year. Movement of goods 
to the retail and consumer levels is re- 
ported to be continuing good and most 
buyers are now feeling fairly optimistic 
about the trade prospects for the balance 
of 1948. 


BLACKBERRIES—New pack prices 
from several sources have been received 
in the market here on Southern pack 
#2 water blackberries. The range in 
prices is rather startling, ranging from 
offerings at around $1.75 up to some as 
high as $2.25 for this item. Those pack- 
ers who named the higher prices have 
indicated to their trade that they feel 
that substantial deliveries will be diffi- 
cult, if not impossible, to obtain at the 
lower prices, and the trade is now en- 
gaged in testing out this theory. It is 
believed that a number of orders have 
been placed at a level of about $1.75 to 
$1.80 or $1.85, and the trade are now 
busily engaged in checking up on deliv- 
ry prospects. Of course, it is too early 
for any actual deliveries to have been re- 
ceived here as canning is just getting 
well under way in the Ozark area. 
Another week or so should tell the story 
on blackberries, as, of course, if sub- 
stantial deliveries are received at levels 


around $1.75 to $1.80, then of course the 
higher price packers will be forced to 
meet competition, whereas if short deliv- 
eries or no deliveries are made on these 
lower priced orders, then prices up to 
$2.25 and possibly higher can be ex- 
pected. 


PEA AND CORN PLANTING—A 
good deal of concern was being expressed 
last week over the long dry spell here in 
the Midwest, but according to Wisconsin 
packers, some good rains in the produc- 
ing areas of Wisconsin over the week- 
end came just in the nick of time to pret- 
ty well save the situation. It is believed 
that on peas some of the early plantings 
will not come out as good quality as was 
expected due to the dry weather, but the 
rain was of great benefit to the later 
plantings, and came in time to avoid any 
major damage to the crop. The same 
situation applies pretty much to corn, 
and it is felt that the dry weather may 
cause some of the early plantings to 
bunch at harvest time and produce lower 
quality, but again serious damage has 
been avoided. Planting schedules on 
corn, which had been halted due to the 
dry weather, are now being set under 
way again and are expected to proceed 
normally from here on. Reports have 
been received from some areas in Wis- 
consin of a very heavy multiplication of 
pea aphid toward the end of the dry 
spell, but heavy dusting was accom- 


Use Your 


needs etc. 
PRICE $2.00 


20 South Gay Street, 


ALMANAC 


It contains the answer to most any 
question you want to know about 
the packs, acreage, yields, laws, 
regulations, labeling requirements, 
grades and Where To Buy your 
Keep it Handy—you'll 
be surprised at its thoroughness. 
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BALTIMORE-2, MARYLAND 


Ontario, Canada. 


Pumping Unit of a Sickle Differential 
Drainage and Boiler Return System. 


F. H. LANGSENKAMP COMPANY 
227-235 East South Street, INDIANAPOLIS 4, INDIANA 


plished in these areas last week and 
now the recent rains have slowed this 
development down for the time being. 


CALIFORNIA FRUITS—A good deal 
of interest is being shown here in the 
situation on California fruits for new 
pack, and especially with regards to 
peaches. Information received from the 
Coast here indicates that the Cling peach 
growers out there have now raised their 
ideas above the figures of $60.00 a ton 
which have been assumed up to now, and 
indications are that in some instances 
the canners are offering the growers a 
premium which may wind up bringing 
the price up to between $65.00 and 
$70.00 a ton for Cling peaches. Some 
canners have informed their trade here 
that this situation, combined with other 
increased costs, is very likely to mean 
an increase in the price of new pack 
Cling peaches of at least 25¢ a dozen. 
This information has lead to some fairly 
substantial purchases of spot Cling 
peaches at levels of around $2.40 to $2.45 
for #2% Choice and around $2.60 for 
#2'% Fancy. Indications are that Apri- 
cots are going to be considerably cheaper 
this year, and indications are that the 
price to the grower will be somewhere 
between $40.00 and $50.00 a ton. Not 
much interest is being shown in new 
pack apricots as yet, but if the situation 
develops for a higher price on Cling 


. . FUEL SAVING .. 


THAT MAKES A BIG REDUCTION 
IN DAILY OPERATING COST 


@ With a Stickle Differential Drainage 
and Boiler Return System condensate is re- 
turned from cooking coils and other steam 
processing units directly ‘to boilers, under 
pressure, with a negilgible B. T. U. loss. 
As each 11 degrees of increased temper- 
ature for boiler feed supply reduces boiler 
fuel consumption about one cent., the sys- 
tem cuts steam costs in a big way. Re- 
sults reported by a number of users in the 
food industry have been in excess of the 
ten to twenty per cent. usually obtained. 


— Minimum results for any plant are prede- 


termined and guaranteed. Ask for special 
bulletin. 


REPRESENTATIVES 


West Coast: KING SALES & ENGINEERING CO., 206 First Street, San Francisco, Calif. 
¢ Oregon and Washington: FOOD INDUSTRIES ENG. & EQUIP.CO., 1412 N. W. 14th 
Ave., Portland, Oregon « Mountain States: THE HORSLEY COMPANY, Box301, Ogden, 
Utah « Northeastern States: BOUTELL MANUFACTURING CO., Rochester, N.Y. © Tri- 
States: TOM McLAY, P. O. Box 14, Port Deposit, Maryland 

PANY, P. O. Box 512, McAllen, Texas. ¢ Canada 


e Texas: BROGDEX COM- 
=: CANNERS M. CHINERY, LTD., Simcoe, 


LANGSENKAMP EQUIPMENT 
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peaches, it may be that the apricot move- 
ment will receive an extra impetus due 
to the price differential which is ex- 
pected. Fruit Cocktail, of course, is 
cleaned up completely as far as #2% 
and #10 are concerned, although there 
are some lots of #1 tall available at the 
opening price of around $2.20. 


STRAWBERRIES—The weekend rains 
here also materially helped the Michigan 
strawberry crop and freezers over there 
are encouraged about the prospects. 
Strawberries are coming on to the fresh 
market in Benton Harbor at prices rang- 
ing from $6.00 to $9.00 a crate, which in- 
dicates a fairly good percentage of Grade 
A strawberries as opposed to last year’s 
crop which was in general of fairly 
low to mediocre quality. Michigan straw- 
berry freezers are not as yet receiving 
any berries for commercial freezing pur- 
poses, but expect to get under way with- 
in the next week as movement through 
the fresh market eases off. Both the 
Northwest and California are still re- 
maining absolutely silent as far as quo- 
tations on new pack are concerned. There 
were a number of rumors earlier that a 
price of 28c had been named by one or 
two freezers, and that S.A.P. orders 
placed by buyers in this market had been 
cancelled at this price without exception. 
However, this was not a general naming 
of price, and most packers have refused 
to say anything at all about prices up to 
this writing. 


ROYAL ANNE CHERRIES—A few 
sets of prices on new pack Royal Anne 
cherries from California have been re- 
ceived in the market here, but it is un- 
derstood that very little, if any, pur- 
chasing has resulted. The prices repre- 
sent a substantial advance over last 
year, with 2% Fancy in extra heavy 
syrup being quoted at $4.85 and in heavy 
syrup at $4.70, with Choice at $4.55 and 
Standards at $4.00. No. 1 Fancy in 
extra heavy syrup quoted at $2.90, in 
heavy syrup at $2.85, #1 Choice at $2.75 
and #10 Fancy in extra heavy syrup 
at $17.00, and #10 Choice at $15.50, 
#10 standard at $14.00. It is believed 
that a majority of the trade here is hold- 
ing off waiting for some indications from 
the Northwest before stepping into the 
market. At these price levels it is be- 
lieved that purchasing by the Chicago 
trade will be extremely cautious and in 
small quantities in spite of the definitely 
short crop situation on this commodity. 


NORTHWEST FRUITS — Informa- 
tion received here from the Northwest 
indicates that the prospects for tree 
‘ruit are for a definitely short supply. 
Chis covers pears, prune plums and E]l- 
berta peaches. The inclement weather 
in the producing area out there during 
the blossoming season and the very 
heavy flood damage in Oregon has com- 
bined to produce a tight supply picture, 
and it is believed that a number of fairly 
substantial S.A.P.s are being placed with 
regular sources of supply from this 
market. 
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CALIFORNIA MARKET 


Bank Issues Warning Signal — Apricots 
Coming On—Opening Prices On Pineapple 
—Olives Moving Well—Asparagus Situation 
Still Muddled—Replanting Beans In North- 
west—Fish Landings Light. 


By “Berkeley” 
Berkeley, Calif., June 10, 1948 


STORM SIGNAL—While not actually 
prophesying distress for the canned 
foods industry in the West the Federal 
Reserve Bank of San Francisco, in its 
May review of conditions in the Twelfth 
District did run up a storm signal. “A 
process of shaking down and gradual 
reorganization within the industry ap- 
pears to be under way,” reads the warn- 
ing. “This may be expected to hit hard- 
est some of the newer and smaller firms 
which were induced to expand by the 
easy profit prospects of recent years.” 
The report went on to say that during 
the past two packing seasons the volume 
of canned fruits and vegetables in this 
area exceeded the output even of the war 
years. “In spite of the reasonably ac- 
tive demand, canners’ stocks have tended 
to increase relatively to total market 
supply, and a condition more nearly re- 
sembling the prewar situation is gradu- 
ally being reestablished, with the can- 
ners assuming a greater part of the risk 
of market distribution.” 


Figures were quoted to show that re- 
tail prices of representative canned 
fruits and vegetables fell away almost 
10 per cent in 1947, while in 1946 they 
advanced 25 per cent. As a result, firms 
that overexpanded while construction 
costs were excessively high, have been 
running into financial difficulties and 
there have been several insolvencies and 
forced sales, with financing institutions 
enforcing stricter credit conditions. The 
forecast is made that 1948 packs will be 
smaller than those of the previous years, 
with an increased unit cost, owing to 
higher cannery wage rates and raw ma- 
terial costs. Large carryovers of some 
important items, and the unwillingness 
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of the distributing trade to make firm 
commitments for purchases of futures at 
existing market prices, add to the prob- 
abilities of smaller packs. 

“In contrast to their almost reckless 
optimism of two seasons ago,” the report 
suggests, “the distributors have become 
ultra-conservative and for many months 
past have followed a policy of strictly 
replacement buying.” 


APRICOTS —A _ few early apricots 
have reached the fresh market and it 
will be but a matter of three weeks, or 
less, before canning will be under way, 
This fruit is listed as California’s most 
erratic crop, but despite winter drought 
and a late and rainy spring, a good out- 
put seems in sight. ‘A production of about 
260,000 tons is indicated, or almost 100,- 
000 tons more than last year. In 1946 
it amounted to 306,000 tons. Canners 
may handle more of the crop than last 
year, when there was such a_ heavy 
carryover from the record 1946 pack. 
Both pears and cherries are a light crop 
and production of peaches promise to be 
off slightly. This may stimulate more 
interest in canned apricots. 


PINEAPPLE—Opening prices on can- 
ned pineapple and pineapple juice of the 
1948 pack have been announced by sev- 
eral interests with an immediate and ap- 
proving response from buyers. These 
items are in heavy demand and orders 
are pouring in by wire and air mail. 

The California Packing Corporation is 
offering its pack on an allotment basis 
and expects to make a total allotment 
delivery of approximately 100 per cent 
on pineapple and 93 per cent on pine- 
apple juice. Two allotments will be 
made, the first consisting of 60 per cent 
pineapple and 60 per cent pineapple 
juice. It is interesting to note that the 
basis is the shipment of all brands of 
pineapple to buyers during the fiscal 
year of 1947, not the sales made. The 
first allotment is to consist of the fol- 
lowing assortment at the quoted price 
per case: Fifteen per cent Del Monte 
or featured brand, sliced 2%s, $6.00; 
15 per cent sliced 2s, $5.80; 10 per cent 
sliced 1 flat, $5.40; 10 per cent pineapple 
chunks 2s, $5.30; 30 per cent crushed 
pineapple 2s, $5.30; 15 per cent crushed 
1s flat, $5.40 The remaining 5 per cent 
of standard half slices at $5.60 will be 
made up of No. 2s, 2s and 1s flat, with 
each going to different territories. The 
first allotment of juice will be made up 
of 50 per cent of 2s at $2.70, 10 per cent 
of 211s at $3.90, and 40 per cent of 46 
0z., at $3.25. The second allotment will 
consist of approximately 40 per cent 
pineapple and 33 per cent pineapple 
juice and will be for shipment «after 
March 1, 1949, with an announcement 
regarding final quantities and prices in 
January of that year. 

OLIVES—California ripe olives con- 
tinue to move steadily into consumption, 
without any price changes of late, but 
both growers and canners are anxious 
to get the advertising campaign started 
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in order to speed up the movement. An 
advertising firm has been commissioned 
to prepare a plan for market research 
and survey. The late rains have been of 
great benefit to orchards and from most 
districts come word of heavy budding, 
with prospects for a large crop. 


ASPARAGUS—The asparagus situa- 
tion is still clouded, with some opera- 
tors revising their recent pack estimates 
downward. The large canners have not 
named prices and have ceased making 
suggestions when these may be expected. 
Plenty of field workers are now avail- 
able, but many fields have been aban- 
doned for the season, and cool weather is 
slowing down growth. Some of the 
smaller packers who came out earlier 
with lists have withdrawn, so the market 
is really without quotations that mean 
much, 


BEANS—Brokers having connections 
with Pacific Northwest canners have had 
word from these to the effect that much 
replanting of beans has been made neces- 
sary by cold wet weather, and that some 
acreage may be lost for the season be- 
cause of the floods. In California, can- 
ners are preparing for about the usual 
acreage and pack of string beans and 
have given little thought, as yet, to 
prices. Some have a business that is 
virtually assured them and consider the 
bulk of their packs as sold in advance. 


FISH—Landings of fish for canning 
at California ports continue very light, 
from tuna to mackerel. The April pack 
of tuna and tuna-like fishes amounted to 
but 417,638 cases, while that of mackerel 
fell off to 2,187 cases. Some canners are 
having new labels prepared for the prod- 
uct commonly known as “horse mack- 
erel,”’ now that it is agreed by the Food 
and Drug Administration that this may 
be labeled “jack mackerel.” Limited 
sales of light meat tuna are reported at 
$17.25 a ease, along with some small lots 
of 1s tall pink salmon at $22.00. 
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Between Seasons For Shrimp—Season’s Pack 
Considerably Under Last Year—Oyster Pro- 
duction On Wane—Hard Crab Production 
Incresses, Prices—Shrimp Laws Held Iilegal. 


By “Bayou” 
Mobile, Ala., June 11, 1948 


Si RIMP—tThere is not much to ex- 
pect from shrimp production at this 
time heeause it is between seasons. The 


fall -srimp season does not open until 
Augu:t and the peak of production is 
usual vy in the month of September, pro- 


vide’ there is no strike of fishermen and 
labo: to tie up the fishing fleet. 

A -vop of 1,904 barrels of shrimp took 
Place the week ending May 28, 1948 over 
the previous week, and the canneries re- 
ceive | 292 less barrels of shrimp. Re- 
port: received so far for last week’s 
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production indicate a light week in pro- 
duction. 

The following are the landings of 
shrimp for the week ending May 28, 
1948: 

Louisiana, 4,274 barrels, including 
398 barrels for canning; Mississippi 546 
barrels, including 241 barrels for can- 
ning; Alabama 20 barrels and Texas 
2,340 barrels. 


The size of the shrimp are mostly 
large, mixed in with a good many small 
shrimp. 

The canneries in Louisiana, Missis- 
sippi and Alabama operating under the 
Seafood Inspection Service of the U. S. 
Food and Drug Administration reported 
that 1,670 standard cases of shrimp were 
canned during the week ending May 29, 
1948, which brought the pack for the 
season to 161,284 standard cases as 
against 255,412 standard cases packed 
during the same period last season and 


. 142,464 standard cases during the same 


period the previous season, 

Cold storage reports of the Market 
News Office of May 28, 1948 show that 
total holdings of frozen shrimp increased 
368,210 pounds that week and were ap- 
proximately 617,840 pounds less than 
four weeks ago. Total holdings were 
approximately 3,247,800 pounds more 
than one year ago. 


OYSTERS—Hot weather is here with 
us to stay and the weatherman reported 
95 degrees heat yesterday, which is any- 
thing but oyster weather. 


Oyster production is on the wane, al- 
though they are still being produced with 
the canneries getting the bulk of them. 


There were 4,752 less barrels of oys- 
ters produced during the week ending 
May 28, 1948 than the previous week and 
the canneries received 4,305 less barrels 
oysters. 

Landings of oysters for the week 
ending May 28, 1948 were as follows: 
Louisiana 7,478 barrels, including 5,978 
barrels for canning; Mississippi 1,350 
barrels, all for canning and Alabama 
122 barrels. 


HARD CRABS—Production of hard 
crabs showed an increase of 53,931 
pounds the week ending May 28, 1948 
over the previous week. 

Louisiana reported 668,985 pounds 
landed the week ending May 28, 1948 
and Alabama reported 57,989 pounds. 

The bulk of the crab meat now being 
produced is packed processed and not 
much is being packed fresh-cooked. The 
processed crab meat keeps without ice. 

The price of processed crab meat is 
now $5.50 per dozen, including jumbo 
lumps and white crab meat $4.50 per 
dozen in 8-oz., tins, f.o.b. cannery. 


“TWO SHRIMP LAWS ARE HELD 
ILLEGAL” — A news item under the 
above caption appeared in The Mobile 
Register of June 8, 1948, which is of 
interest to the entire fishery industry 
and is quoted here below: 


“WASHINGTON — (UP) —The su- 
preme court Monday declared unconsti- 
tutional two South Carolina shrimp fish- 
ing regulations but affirmed the validity 
of two other attacked by out-of-state 
trawler operators.” 

“Chief Justice Fred M. Vinson read 
the unanimous opinion holding illegal: 

“1. A $2500 license fee imposed on 
non-South Carolina fishermen compared 
with a $25 license for state shrimpers. 
The court held that this regulation 
amounted to discrimination forbidden by 
the Constitution.” 

“2. A requirement that all shrimp be 
unloaded in South Carolina for packing 
and further shipment. This law impedes 
the free flow of interstate commerce, the 
court ruled.” 

“The court ruled legal: 


1. The one-eighth-of-a-cent tax on 
shrimp taken in offshore waters. 

2. A South Carolina income tax on 
non-residents who profit from their 
operations in South Carolina waters.” 

“Five Georgia commercial shrimpers 
and the Atlantic Sea Food Producers, 
Ine., a Florida fishermen’s group, had 
attacked the South Carolina laws.” 

“They appealed from a special three- 
judge federal court ruling at Charles- 
ton, S. C., which upheld all four regula- 
tions.” 


STUDY RATE OF FREEZING FOOD 


Food scientists at the Geneva, New 
York Experiment Station have found 
that the vitamin content of peas and 
snap beans was the same after freezing 
and cooking regardless of whether they 
were frozen slowly, as in a home freezer, 
or frozen rapidly, as in commercial 
plants. 


These results, according to Dr. Frank 
A. Lee, come from a study to determine 
the effect of slow and fast freezing on 
palatability, on appearance, and on the 
vitamin content of the frozen products. 
The tests were made on ‘peas and snap 
beans. 

Several different rates of . freezing 
were employed, from extremely rapid, in 
liquid air, to freezing in still air, as in 
a home freezer. The freezing times were 
accurately measured, so that strictly 
comparable results were obtained. 

“The results of these tests showed,” 
says Dr. Lee, “that the quality and ap- 
pearance of the peas and snap beans was 
the same, after freezing or after cook- 
ing, regardless of the rate of freezing. 

“A group of experienced tasters could 
find no difference in the vegetables what- 
ever the rate at which the individual 
samples were frozen. Furthermore,” Dr. 
Lee adds, “no differences were detected 
in the color of any one sample as con- 
trasted with the others.” 


CANNER ELECTED MAYOR 


Howard Harter of the Harter Packing 
Company, Yuba City, California canners 
of peaches, apricots, pears and plums, 
has been elected Mayor of Yuba City. 
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CCC DRIED FRUIT PURCHASES 


DRIED APPLES 


The U. S. Department of Agriculture 
this week announced that Commodity 
Credit Corporation has purchased an 
additional 911 tons of dried apples, in- 
cluding 742 tons in the State of Wash- 
ington, at prices averaging $281.36 per 
ton, and 169 tons in California at prices 
averaging $288.40 per ton. This pur- 
chase, when added to the 2,250 tons pur- 
chased previously, makes a total of 3,161 
tons of dried apples purchased by CCC 
during the current marketing season. 


APRICOTS AND PEACHES 


The Department also announced the 
purchase by CCC of 1,414.5 tons of dried 
apricots at an average price of $386.91 
per ton and of 5,554.9 tons of dried 
peaches at an average price of $235.69 
per ton. This amount of dried peaches, 
when added to purchases made earlier 
during the current marketing season, 
brings the total purchase figure to 
9,304.9 tons. No previous purchase of 
dried apricots has been made during the 
current marketing season. 


DRIED PRUNES 
The CCC has purchased an additional 
37,168 tons of dried prunes at prices 
averaging $179.25 per ton. This pur- 
chase included all of the fruit covered by 
eligible offers by processors up to the 
following levels: 90/100’s $145 per ton; 
80/90’s $155 per ton; 70/80’s $165 per 
ton; 60/70’s $175 per ton; 50/60’s $185 
per ton; 40/50’s $195 per ton; 30/40’s 
$205 per ton; and 20/30’s $220 per ton. 
The quantity purchased today, when 
added to previous purchases of 86,000 
tons, makes a total of 123,168 tons of 
dried prunes purchased by CCC during 

the current marketing season. 


DRIED RAISINS 


The CCC has purchased an additional 
21,400 tons of Thompson Seedless raisins 
in packed processed form at prices aver- 
aging $164.92 per ton. The quantity 
completes the 121,000 tons purchase pro- 
gram announced October 14, 1947. De- 
partment officials said vendors of these 
raisins have certified to the Department 
that they have paid or will pay pro- 
ducers $135 a ton for natural condition 
fruit purchased from producers during 
the period May 18 to June 30, 1948 and 
used in packing the raisins delivered to 
CCC. 


CAN-DENSED NEWS 


The can industry has expanded at a 
rate 16 times faster than the country’s 
growth in population since 1909. 


” 


Canister, from which the word ‘can 
is derived, comes from the Greek word 
“Kanastron” meaning a basket of reeds 
in which tea, coffee, fruits and vegetables 
were carried. 
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CALENDAR OF EVENTS 


JUNE 14-15, 1948 — Annual Summer 
Meeting, Maine Canners Association, 
Lakewood near Skowhegan, Maine. 


JUNE 17, 1948—Mid-Year Meeting, 
National Pickle Packers Association, 
Sheraton Hotel, Chicago, Ill. 


JUNE 20-26, 1948—Annual Conven- 
tion, National Association of Retail 
Grocers, Atlantic City, N. J. 


JULY 13, 1948—Summer Social Meet- 
ing, Tri-State Packers Association, Tal- 
bot Country Club, Easton, Md. 


JULY 14-23, 1948— Annual Tomato 
Technicians School, Purdue University, 
Lafayette, Ind. 


JULY 16, 1948—Annual Meeting, 
Pineapple Growers Association of Ha- 
waii, San Francisco, Calif. 


JULY 16, 1948—Annual Meeting, 
Pineapple Research Institute of Hawaii, 
Honolulu, T. H. 


AUGUST 8-12, 1948 —40th Annual 
Convention, Vegetable Growers of Amer- 
ica, Lord Baltimore Hotel, Baltimore, 


Md. 


SEPTEMBER 11-19, 1948 — Food 
Show, Minneapolis Retail Grocers Asso- 
ciation, Minneapolis Auditorium, Minne- 
apolis, Minn. 


SEPTEMBER 13-17, 1948—Third Na- 
tional Instrument Conference & Exhibit, 
Instrument Society of America, Conven- 
tion Hall, Philadelphia, Pa. 


SEPTEMBER 20-22, 1948 — Annual 
Convention, American Meat Institute, 
Waldrof-Astoria Hotel, New York, N. Y. 


OCTOBER 5-7, 1948—8rd Annual In- 
dustrial Packaging and Materials Hand- 
ling Exhibition, Industrial Packaging 
Engineers Association, Sherman Hotel, 
Chicago, IIl. 


USDA FOOD DELIVERIES 


Deliveries of food and agricultural 
commodities purchased by the Depart- 
ment of Agriculture totaled 2,977 mil- 
lion lbs. in April 1948 on the basis of 
shipment and delivery reports received 
during the month. April deliveries of 
grain and grain products made up 1,727 
million lbs, of the 2,977 million-lb. total; 
sugar, 516 million lbs.; fresh and dried 
fruits, 265 million lbs.; canned and fresh 
vegetables, 236 million lbs.; rice, 70 mil- 
lion Ibs.; dairy and poultry products, 40 
million lbs.; peanuts, 36 million lbs.; fats 
and oils (other than peanuts), 31 mil- 
lion lbs.; field and vegetable seed, 25 
million lbs.; juice and juice powders, 17 
million lbs.; and, 11 million lbs. of can- 
ned meat and gravy. 
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OCTOBER 21-238, 1948—Annual Con. 
vention, Texas Canners Association 
Gran Hotel Ancira, Monterey, Mexico, 


NOVEMBER 4-5, 1948—Fall Meeting, 
Ozark Canners Association, Colonial 
Hotel, Springfield, Mo. 


NOVEMBER 8-9, 1948—Annual Con. 
vention, Wisconsin Canners Association, 
Schroeder Hotel, Milwaukee, Wisconsin, 


NOVEMBER 15-16, 1948—Fall Meet- 
ing, Illinois Canners Association, Chi- 
cago, Ill. 


NOVEMBER 18-19, 1948—Fall Con- 
vention, Indiana Canners Association, 
Claypool Hotel, Indianapolis, Ind. 


NOVEMBER 22-23, 1948—Fall Meet. 
ing, Tri-State Packers Association, 
Traymore Hotel, Atlantic City, N. J. 


NOVEMBER 22-28, 1948 — Annual 
Convention, JIowa-Nebraska Canners 
Association, Hotel Savery, Des Moines, 
Iowa. 


NOVEMBER 30-DECEMBER 1, 1948 
—34th Annual Convention, Pennsylvania 
Canners Association, Penn-Harris Hotel, 
Harrisburg, Pa. 


DECEMBER 6-7, 1948—Annual Meet- 


ing, Canned Foods Association of On- 
tario, General Brock Hotel, Niagara 
Falls, Ontario, Canada. 


DECEMBER 6-8, 1948—Annual Meet- 
ing, New Jersey State Horticultural So- 
ciety, Claridge Hotel, Atlantic City, 
N. J. 


DECEMBER 7-9, 1948 — Michigan 
State Horticultural Meeting, Pantlind 
Hotel, Grand Rapids, Mich. 


DECEMBER 9-10, 1948 — Annual 
Meeting Michigan Canners Association, 
Pantlind Hotel, Grand Rapids, Mich. 


JANUARY 14-20, 1949—Annual Meet- 
ing National Canners Association, At- 
lantie City, N. J. 


JANUARY 15-19, 1949—Canning Ma- 
chinery & Supplies Exhibit, Convention 
Hall, Atlantic City, N. J. 


JANUARY 17, 1949— Annual Meet- 
ing, Canning Machinery & Supplies 
Association, Convention Hall, Atlantic 
City, N. J. 


MARCH 6, 1949, week of — Annual 
Meeting, National Association of !'rozen 
Food Packers, Stevens Hotel, Chicago, 
Ill. 


MARCH 9-11, 1949—Annual Conven- 
tion, Canners League of California. Casa 
del Rey Hotel, Santa Cruz, Calif. 


MARCH 20, 1949, Week of — Annual 
Convention, National Food Brokers Ass0- 
ciation, Chicago, IIl. 


MAY 29-JUNE 3, 1949—Annua! Con- 
vention, U. S. Wholesale Grocers Ass0- 
ciation, St. Louis, Mo. 
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URRENT CANNED FOOD 


PRICES 


(Spot prices per dozen F.O.B. 
cannery unless otherwise 
specified.) 


VEGETABLES 
BEANS, S?TRINGLESS, GREEN 
MAnyYLAND 


Fey., Fr. Sliced, No. 2........1.45-1.50 
No. 10 7.25-7.50 
Ex. Std., Fr. Sliced, No. 2..1.30-1.35 
No. 10 6.75 
1.35 
No. 10 6.75 
Weis 1.20-1.25 
No. 24% 
No. 10 6.00 
Ex. Std., Cut Wax, No. 2..ccccce 1.35 
No. 10 6.50-7.00 


New York 


No, 2, Fey., Cut gr., 1-2-3 sv. ....1.75 
No. 2, Fey., Cut gr., 4 sv....... ——- 
No. 2, Fey., Cut gr., 5 av. ........1.30 


No. 2, Ex. Std., Cut gr., 


SV. 
No. 2, Ex. Std., 
No, 2, Fey., Cut Wax, 
No. 2, Fey., Cut Wax, 
1.50-1.75 
No. 2, Fey., Cut Wax, 5 sv. .... —— 
No. 2, Ex. Std., Cut Wax, 
BV. 1.45 
No. 2, Ex. Std., Cut Wax, 
©. 1.40-1.50 
No. 2, Std., Cut Wax, 5 sv. ....1.25 
BEETS 
N. Y. Fey., Whole, No. 10, 
75/0 
Bey., Sliwed, 2 
No. 24% 1.50 


Fey., Cut, No. : 
No. 21. 


Mipwesi 


Fey., Diced, No. 2 ..... 
Fey., Cut, No. 2 


Texas, Iey., Cut, No. 
No. 214 1.15 
4.25 

No. 214 1.25 

CORN 
Mipw: 
Fey., 5S. Golden, 


Ex. Sii., No. 


Fey., 5. Golden, No. 2 . 
Ex, Sid., No. 303 


«1 .60-1.65 


Std. White. No, 

Ex, Ww. K. Golden, No. 

Std., 1.25 

Ex, 

Std., reper, No, 

MIXEI EGETABLES 

Easi 

All | h, No. 2 1,15-1.25 
Nc 

Drie« 
No 
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PEAS 

MARYLAND, ALASKAS 

Fey., Ungraded, No. 303............ 1.25 
1.35 
No. 10 

No. 2, Ex. Std., 

No. 2, Ex. Std., 

Std., Ungraded, No. 1 
No. 2 
No. 10 5.50-6.00 

MARYLAND, SWEETS 

Fey., Ungraded, No. 308 ............ 1.25 
No. 2 1.35 
No. 10 .... 7.25 

Ex. Std., Ungraded, No. 1 ........ . 90 
No. 308 ...... 1.05 
No. 2 1.10-1.25 
No. 10 6.50-7.00 

Std., Ungraded, No. 2 ........ .90-1.00 
5.50 

New York, SWEETS 

No. 2, Fey., Ungraded 1.60 
No. 10 7.00 

No. 2, Ex. Std., 4 sv. .... 1.35 

No. 10, Ex. Std., 4 sv 7.00 

No. 2, Ex. Std., 5 sv. .. mh 15-1. 20 

MipwWest, SWEETS 

No. 2, Fey., 3 

No. 2, Ex. Std., 

No. 2, Ex. Std., 3 ae 

No. 2, Ex. Std., Ungraded ‘attri 1.25 

MipWest, ALASKAS 

No. 2, 50 

No. 2, 522.35 

No. 2, Ex. Std., 2 sv. 7 0 


No. 2, Ex. Std., 3 sv. 
No. 10, Ex. Std., 3 sv .. 
No. 10, Ex. Std., 4 sv. .. 
No. 2, Std., 2 sv 

No. 2, Std., 3 sv. 
No. 10, Std., 3 sv. 
No. 2, Std., 4 sv. ... 
No. 10, Std., 4 sv. ... 


N. W., SWEETS 
No. 2, Fey., 1 sv. 


POTATOES, Sweet, F.O.B. Bato. 
Syrupack, No. 


No. 3, Squat 
No. 10 
Drypack, 
PUMPKIN 
Eastern, Fey., No. 2Y2........ 1.00-1.25 
No. 10 4.50 
Indiana, Fey., No. 2%........ 1.00-1.25 
SAUERKRAUT 
Midwest, Fey., No. 2/...... 1.15-1.25 
4.15-4.50 
1.15 
Std., No. 2% 
SPINACH (Spring Pack) 
No. 24% 1.75 
No, 10 6.00 


1948 


No. 2% 1.65 
No. 10 5.25 

No. 2% ....... 1.50 
No. 10 5.25 

Na 2 .... 1.05 
No. 2% 1.35 
No. 10 4.75 

-80 
No. 2 1.10 

TOMATOES 

N. Y., Fey., No. 2 85-2.10 
No. 2% 2.75 

Tri-States, Ex. Std., No. 2..1.60-1.65 
No. 2% 2.50-2.60 

Std., No. 1 1.00 
Na. 2 1.50 
No. 2% 2.25 
No. 10 6.50-7.00 

Midwest, Std., No. 2 «0.0.0... 1.25-1.30 
No. 2% 1.95 
No. 10 7.50 

No. 10 8.25-8.75 

No. 2%, Fey. 2.85 

Calif., S.P., Fey., No. 1....1.42%4-1.50 
2.00 
No. 24% 

No. 10 

Std., No. 

No. 2 1.55 
1.70-1.75 
6.50-7.00 


Texas, Std., No. 2 


FRUITS 


APPLES 
N. Y., Fey., Sliced, No. 2 .........1.35 
Md., S.P. Sliced, No. 10......8.25-8.50 


APPLE SAUCE 
N. Y., Fey., No. 303 


No. 2 1.20-1.30 
6.25-6.50 


No. 10 6.00 

APRICOTS 
Halves, Fey., No. 2% .3.00-3.25 
Choice, No. 21%4 15 
Std., No. 2% 55 
GRAPEFRUIT SEGMENTS 
Texas 1.30 
Broken, No. 2 1.15-1.20 
Citrus Salad, whole, No. 2 ........ 1.75 
Citrus Salad, broken, 
1.40-1.50 
PEACHES 
Calif. Y.C., Fey., No. 2%%....2.60-2.75 
Choice, No. 2% --2.40-2.50 
Std., No. 2% ... ..2.20-2.30 

S.P. Pie, No. 10 .. ..5.50-6.00 

Water, No. 10 ....... 6.00-7.00 
Elberta, Fey., 24% 3.25-3.75 
Mich., No. 2%, Free., 40 Sy. ....1.90 

PINEAPPLE 
Haw., SIl., Fey., No. 2% 3.00 

No. 2 2.65 


Cuban, Crushed, No. 1.25 
No. 2 2.75 
30 9.90-10.00 
Sliced, No. 2 3.25 
No. 10 13.75 
JUICES 
APPLE 
No. 10 3.60 
BLACKBERRIES 
Ozark, No. 2, Water ............ 1.75-2.25 
CITRUS, BLENDED 
46 oz., Fla. 1.60 
No. 10, Fila. 3.20 
GRAPEFRUIT 
Unsw., No. 2, 
2.75-2.80 
ORANGE 


Fey., Unsw., No. 2, Fla. 
46 oz, Fla. 


.80 
1.70-1.80 


No. 10, Fla. 3.40-3.50 
PINEAPPLE 
46 oz. 3.25 
TOMATO F 
Calif... Fey.. NO. 2 95 
46 oz. 1.85-2.00 
No. 10 4.00-4.15 
46 oz. 2.25-2.45 
No. 10 4.00-4.25 
Midwest, Fey., No. 2........... .90-1.05 
46 oz. 2.10 
No. 10 3.50-4.25 
FISH 
OYSTERS 
64% oz. 4.75 
SALMON (per case) 
Alaska, Red, No. 1 T ................26.00 
Med. Red, 14’s ........... .15.00 
Pink, No. 1 T ... 21.50-22.00 
1y’s. 13.00 
Cohoes, No. 1 T ... 2.00-23.00 
Flat 12.00 
SARDINES—Per Case 
Calif., Ovals, 48/1 Ib., 
Tomato Sauce 12.50 
Maine, % Oil keyless........ 10.00-10.25 
SHRIMP, GuLF 
4.25-4.50 
4.75-5.00 
Large 5.25 
Jumbos 5.75 
TUNA—Per Case 
48/14’s, Light Meat.......... 16.25-16.50 
Albacore, Fey., White, 
Nominal 
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WANTED and FOR SALE 


There is many a firm who can readily use your unneeded 
equipment. It’s the opportunity for you to turn it into cash 
while fulfilling the other fellow’s need. Or you may need equip- 
ment yourself, or want to buy or sell or rent a cannery, or 
need help, or a job. Whatever your needs, you will get good 
results from an Ad. on this “Wanted and For Sale” page. The 
rates, per insertion—Straight reading, no display—one to three 
times per line 40c, four or more times per line 30c, minimum 
charge per Ad. $1.00. Count eight average words to the line, 
count initials, numbers, etc., as words. Short line counts as a 
full line. Use a box number instead of your name if you like. 
Forms close Wednesday noon. The Canning Trade, 20 S. Gay 
St., Baltimore 2, Md. 


FOR SALE—MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell 
from a single item to a complete plant. Consolidated Products 
Co., Inc., 18-20 Park Row, New York, N. Y. 


WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Tex. 


FOR SALE—1 CRCO American Chopper Pump Model CB-5, 
complete with motor, excellent condition, $495.00; 1 CRCO 
American Vacuum type Preheater, Model V double tube with 
special recording control, in excellent condition, $1495.00; 1 
Ayars 12 valve Juice Filler set for No. 2 size cans, stainless 
steel contact parts, in good condition, $575.00; 1-24 inch White 
Rubber Inspection Picking Table, 90 feet long, made by a master 
craftsman in 10 foot sections, with reduction gear motors in 
front and rear of table for positive drive. This inspection table 
is brand new and has never been used, will sacrifice for $1500.00. 
Adv. 4840, The Canning Trade. 


FOR SALE—New and used Food Processing Equipment for 
Canning, Freezing, Dehydrating, etc. Write today for complete 
list. Food Proecssing Equipment Co., 257 Portage St., Kala- 
mazoo 6, Mich. 


WE MANUFACTURE Cookers and Coolers, Rotary or Con- 
veyor Type; Large or small capacity Blanchers; Tumbler Wash- 
ers; Complete Peach and Tomato Lines; Peach Half Graders; 
Conveyors or Sorting Belts. Standard or your specifications. 
Dixie-Way Machinery Co., Plant City, Fla. 


FIRST GRADE EQUIPMENT from your First source. 
Pfaudler 2500 gal. Glass Lined Vacuum Pan with Condenser; 
Pfaudler 500 gal. Vac. Cooker with Stainless Agitator; 7 Stain- 
less Drum Dryers, 5’ x 10’ and 5’ x 4’ complete; 2 CRCO Stain- 
les Vacuum Pre-Heaters; 12 CRCO and Langsenkamp Stainless 
Juice Extractors and Pulpers; 1 Can Cooler, spinner type for 
No. 10, length 80’; 10 Can Labelers No. 1 to No. 10; Fillers for 
Juices, Semi-Solids, Salad Dressing, Preserves, etc.; Stainless 
Steel Kettles-Tanks; Complete line of canning equip.; 6 Urschel 
and Sterling Dicers, S. S. and Monel Centrifugals. When it 
comes to Food Equipment FMC has it or knows where to get it. 
First Machinery Corp., 157 Hudson St., New York 13, N. Y. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No, 700 
catalog for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


BARLIANT AND COMPANY have available for immediate shipment the country’s 
largest selection of surplus used, rebuilt, or NEW machinery and equipment, such 
as Retorts, Fillers, Exhausters, Blanchers, Juicers, Slicers, Peelers, Cutters, 
Washers, Packaging equipment ag well as Motors, Pumps, Boilers and Refrigeration 
equipment. Write for complete detailed listings. Below are a few representative 
offerings. We will be glad to place your name on our mailing list upon request, 


7279—CORN FILLER: Hansen, 7-pocket, for 262 CAMS ciccccccccceeeeseeereeeeeeeee $ 125.00 
7207—TOMATO FILLER: Ayars, semi-automatic, 7-pocket for #2% cans, 

Serial 75.00 
7174—HAND PACK FILLER: Cast iron frame and guard disk feeder 

rotary syruper head. 40” diameter 550.00 
7223—FILLER: Elgin; set for 300 x 407 - 60 cans per min., belt drive, 

with motor; stainless steel contact parts, worm feed. Excel. Cond..... 690.00 
7319—FILLER: 8-spout, stainless steel contact parts, 120 pints per min. 

capacity, Excel. Cond. 2,200.00 
71I7iI—FILLER: Ayars, #2 cans. Ser. #7344 235.00 


BARLIANT AND COMPANY,  Brokers-Sales Agents 
7070 N. Clark St. - Chicago 26, lll. - Sheldrake 3313 


In Used, Rebuilt and New Packing House 
SPECIALISTS Machinery, Equipment and Supplies 


FOR SALE—1 Burt Labeling Machine for #2 and #2% 
cans, in perfect condition. B. G. S. Jourdan & Son, Darling. 
ton, Md. 


FOR SALE—Boilers. 120 H.P. Firebox complete with fit. 
tings; also Cookers, open and close type; Crates; etc. Guaran- 
teed for immediate delivery. E. McLauchlan & Sons, 209 N, 
20th St., Richmond, Va. 


FOR SALE—3 Closed 40 x 72 Retorts; 2 Open 40 x 72 Re. 
torts; 1 Robins Steam Hoist. D. E, Winebrenner Co., Han. 
over, Pa. 


NEW MODELS!—Pasteurizers and Coolers. Priced to meet 
the needs of both the small and large packer. Jars are washed, 
cooled, and dried, in one operation, from 60 to over 200 jars per 
minute. Built in 3 standard widths and lengths, yet so de- 
signed to permit installation of additional lengths at any time. 
Write for Bulletin CT-1. Aetna Machine Works, Inc., 1702 
Milwaukee Ave., Chicago 47, IIl. 


FOR SALE—16 Sargeant Sweet Corn Pickers; will fit on any 
popular make tractor. For full information write or call: J. A. 
Lopresti, Stockertown, Pa. Phone: Nazareth 604. 


FOR SALE—(6) Double Units Coons Peelers and Corers, 
very good condition, with spare parts. Price very reasonable. 
Adv. 4868, The Canning Trade. 


FOR SALE—2- 50’ Straight Line Tomato Peeling Tables, 
with gear head motors; 2 Five Pocket Ayars Tomato Fillers; 
Steam Tomato Scalder; 2 Robins Chain Exhausters; 1 Langsen- 
kamp Finisher; 10 Copper Coils; Pea Fillers; Corn Huskers; 
Corn Cutters; Corn Silkers; Bean Snippers; Pea Viners; Clipper 
Cleaners; Steam Hoist; Electric Hoist; Retorts; Open Kettles, 
Steam Blancher; Hot Water Blanchers; Retort Crates; Pea 
Graders; Pea Washers; Cypress Tanks; Galv. Soak Tank; 
Jacketed Kettles; 6” and 12” Gate Valves; Steam Pumps; 
Rotary Pumps; Circulating Pumps. W. T. Howeth, 1831 ». 
Cameron St., Harrisburg, Pa. 


FOR SALE FMC Juice Extractor, Stainless Steel 5 H. 
Motor; 3 Standad Knapp Can Labelers; Ermold Labeler for ont 
gal. containers; Kiefer #2 Piston Visco Filler; 20 to 150 gal. 
Stainless Steel Jacketed Kettles; 15 to 150 gal. Copper .Jacketel 
Vacuum Pans; Sterling & Anderson Dicers; 2 Hobar! Potato 
Peelers 21” dia.; 2 horizontal Retorts 60” long; Resina Model 
“S” Automatic Screw Capper; Pneumatic Scale 6-head Aut 
matie Serew Capper; Sander #150 Meat Chopper, 20 Ii.P. AC 


Motor; Dise Filters & Filter Presses; Pumps, Conveyors, & § 


Send for Bulletin A-20. The Machinery & Equipmert Cor?» 
533 W. Broadway, New York 12, N. Y. 
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FOR SALE—MACHINERY—Continued 


FOR SALE—Surplus Equipment—2 Kar] Kiefer Fillers com- 
plete Vacuum Pump with motors; 3 Tomato Washers with 1% 
H.P. motors; 3 Tomato Sorting Tables with 2 H.P. motors; 3 
Tomato Conveyors with 1% H.P. motors; 3 Tomato Choppers 
with 3 H.P. motors; 1 Screen & Reel for Rotary Washer; 
6-1000 gal. tanks with Kookmore Koils and Stickel Traps; 1 
Langsenkamp Finisher; 1 Jumbo Capper type D-4-R with coun- 
ter & % H.P. Master motor; 1 Jumbo Capper type D-159 with 
counter & % H.P. Master motor; 1 Enterprise Choper; 1 World 
Labeler #750A-D without motor; 1 World Labeler #8927-D 
without motor; 1 World Labeler #7379-D with motor; 1 Vacuum 
Filler; 1 American Perforator Model 38; 1 Gas Furnace with 
Stand; 1 Large Chain Hoist: 1 Lipton Sealer; 2 Time Clocks 
with Racks; 2 Sheppard Hoists; 1 #10 Can Conveyor 160 ft. 
with 1 H.P. motor; 1-10 foot Conveyor with Washers % H.P. 
G.E. Motor & speed reductor; 1-6 foot Conveyor with % H.P. 
Century mtor; 1-8 foot Conveyor with % H.P. Wagner motor; 
2-10 foot Roller Conveyors; 1 Section Conveyor; 1 Wesco Pump 
with 5 H.P. Century motor; 1 Wesco Pump with 3 H.P. motor; 
2 Wesco Pumps “Bronze” with motors; 1 Gearhead Pump with 
3 H.P. motor; 1-5 H.P. G.E. Motor with starter; 1-10 H.P. 
G.E. Motor; 1-5 H.P. Motor; 1-7% H.P. Westinghouse Motor 
with starter; 1-5 H.P. Fairbanks Motor; 1 Frigidaire. E 
Pritchard, Ine., Bridgeton, N. J. 


FOR SALE—At reasonable prices the following used equip- 
ment in good condition: 2 #3 size Townsend Belt Drive Bean 
Cutters with knives for 1” cuts; 1 #2 size Townsend Belt Drive 
Bean Cutter with knives for 1” cuts; 1 Colossus Pea Grader 
with 7 60” x 60” Grader Screens for grading out 1 sieve, 2 sieve, 
3 sieve, 4 sieve and 5 sieve; 1 Westinghouse Electric 125 volt 
D.C. Generator 1150 RPM; 1 General Electric D.C. Generator, 
Class 4-7-14% - 850 Form B-60 amps. 7% K.W.; 1 #3 Monitor 
Steel Framed Pea Cleaner Belt Drive. Empire State Canning 
Co., Rome, N. Y. 


FOR SALE—Vae-Spray Labeler, Label Chief, Model 223 VB, 
only operated a couple of days. Not being used because of 
standardization on other equipment. Can be used for tins or 
glass containers. Will sacrifice for quick turnover. Adv. 4870, 
The Canning Trade. 


FOR SALE—FACTORIES 


FOR SALE—Canning Plant in New Jersey approximately 
16,000 square feet. Buildings in excellent condition, good boiler 
capacity, own water supply and tower. Center of vegetable and 
fruit section. Price reasonable. Adv. 4865, the Canning Trade. 


FOR SALE — PLANTS 


FOR SALE—Several million Virginia grown Rutgers Tomato 
Plants. Ready for shipment week of May 17. Eastern Shore 
Canning Co., Machipongo, Va. 


FOR SALE—Cabbage Plants: Marion Market (yellows resis- 
tant), All Seasons (yellows resistant), Goldenacre and Copen- 
hagen Market; all from Ferry-Morse seeds. Tomato Plants: 
Rutger, Marglobe, Stokesdale and John Baer, also from Certified 
(treated) seeds. Cauliflower: Early Snowball. Wire, write or 
phone for special quantity prices delivered by truck or express. 
J. P. Councill Co., Franklin, Va. 


MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers. Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 
to: Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, 


WANT TO BUY—25 bushels of Tendergreen String Bean 
Seed. Great Lakes Growers Cooperative, 138 W. Railroad St., 
North Girard, Pa. 


NEW YORK STATE Company with adequate space, steam, 
water, labor and shipping facilities, interested in canning or 
packaging specialties, dried lines, ete. We have plant if you 
have product. Adv. 4869, The Canning Trade. 


FOR SALE—Cannery Equipment. In full operating condi- 
tion, with capacity of 400,000 cases per season, for fruits, toma- 
toes and tomato products. Building under favorable lease with 
two years to run. Can be renewed. Complete inventory avail- 
able upon request. Prefer to sell as a going concern. Address 
inquiries to: Valley Canning Co., Sonoma, Calif. 


WANTED—MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 480, The Canning Trade. 


GET MORE for your surplus equipment. List it with our 
bureau and sell directly to the next user. 50,000 manufacturers 
get our offerings regularly. They need such units as Labelers, 
Dicers, Peelers, Retorts, Washers, Kettles, Dryers, Stills, Mixers, 
or what have you to sell. For quicker action and better price 
send full details and your price to: Equipment Finders Bureau, 
5 Hubert St., New York 13, N. Y. 


The Canning Trade. 


WANTED—Tue Huskers, Tuc Cutters, Tuc Cleaning Equip- 
ment. Not interested in models over 10 or 12 years old. Give 
serial numbers. Adv. 47152, The Canning Trade. 


WANTED—One Peerless or Ayars 6 or 8 valve Filler and 
Syruper, to be used for adding juice to #2 cans (307 x 409) 
‘ontaining whole tomatoes. Adv. 4861, The Canning Trade. 
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SITUATIONS WANTED 


POSITION WANTED—By Production Manager, who will 
locate anywhere, or travel; accustomed to hard work actually 
in the plant; is available at once. Adv. 4864, The Canning 
Trade. 


HELP WANTED 


WANTED—Experienced Cannery Warehouse Foreman for. 
large plant. Must have knowledge label machine operation, 
stock records, shipping procedure. Excellent opportunity for 
right man. Adv. 4867, The Canning Trade. 


PACKA 
HAMPERS 


Hampers treated with 


“PLASTEX HAMPER SOLUTION” 
available upon inquiry 


BRIDGETON NEW JERSEY 
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Prepare For Harvest Now ! 


Take no chances 


USE THE BEST 
prices submitted upon request 


RIVERSIDE MANUFACTURING CO. 
MURFREESBORO NORTH CAROLINA 


Fruit & Vegetable Fill 


CRCO No. 600 for filling whole LA 
tomatoes, all sliced or cut vegetables 


and almost every type of granular 
An automatic Filler that 
gives hand-pack quality. 


product. 


CHISHOLM -RYDER CO.w. 


Chisholm-Ryder Company of Pennsylvania 


AN AFFILIATE 


THE BEST 


FOO 


Ayars Machine Company 


A SUBSIDIARY (173) 


1948 
DIRECTORY 


Of Processors of Fruits, Vegetables 
Seafoods and Specialties in the 


TRI-STATES 


This listing] of firms, factory locations, products, 
container sizes, styles of pack for—Delaware, 
Maryland, New Jersey and parts of Pennsylvania 
and Virginia is alphabetically cross-indexed for 
convenience and completeness. Includes some 
300 firms, 365 factories, 180 products. 

Place your orders now—Single copies $2 each, 
Two or more copies, same address, same mailing 
$1.75 each. 


Compiled and Published by 


TRI-STATE PACKER’S ASSOC. INC 
EASTON - MARYLAND 
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SMILE AWHILE 


There is a saving grace in a sense of humor 
Contributions Welcomed 


RECIPE FOR HAPPINESS 


Take equal parts of faith and courage, mix well with 

a sense of humor, sprinkle with a few tears, and adda 

helping of kindness for others. Bake in a good-natured 

oven and dust with laughter. Scrape away any self- 

indulgence that is apparent and serve with generous 
helpings. 

Southwark (Ireland) Record, 


A young wife announced the birth of her first child 
by sending out the following wire: “Isaiah 9:6.” 

Those of her friends who looked up this Bible text 
found: “For unto us a child is born, unto us a son is 
given.” 

However, one who was not familiar with the Scrip- 
tures remarked to her husband, ‘‘Apparently Gloria 
has just had a boy weighing nine pounds, six ounces, 
But I wonder what on earth ever persuaded her to 
name him Isaiah!” 


Humperdink—“‘Open up and lemme in!” 

Upjohn—“Can’t. Key’s lost!” 

Humperdink—“Great snakes, man, what would you 
do if there was a fire?” 

Upjohn —“I just wouldn’t go!” 

Judge—‘The two men were fighting with chairs. 
Didn’t you try to establish peace?” 

Witness—‘‘No, there was not a third chair.” 


Bob Hope: “I’m thinking of moving to Washington 
so I can be near my money.” 


“No girl is too dull to have bride ideas.” 


“What you don’t know doesn’t hurt you, but it 
amuses a lot of people.” 


SAME DIFFERENCE 
The school teacher was taking her first golfing 
lesson: 
“Ts the word spelled ‘put’ or ‘putt?’ ” she asked. 
“‘Putt’ is correct,” replied the instructor. “ ‘Put 
means to place a thing where you want it. ‘Putt’ means 
merely a vain attempt to do the same thing.” 


Employer—Say, how long did you work on your last 
job? 

Applicant—Three months. . 

Employer—Only three months? What did you do: 

Applicant—Ninety days. 
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WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


GENERAL FACTORY EQUIPMENT 


ENTS for Machinery Mfrs. 
Re Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Nl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


BLANCHERS, Vegetable and Fruit. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. » - 
Food Machinery Corporation, Hoopeston, I. 
A. K. Robins & Co., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 
United Co., Westminster, Md. 


ILER ROOM SUPPLIES. 
Machine upply Co., . 2 q 
Kries Baltimore, Md. 


BOXES (Metal), LUG, Field. 
Berlin Chapman Company, Berlin, Wis. 
*hisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 


BOXING MACHINES 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, Ill. 
F. H. Langsenkamp Co., Ind. 
A. K. Robins & Co., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


CAPPING MACHINES, Soldering. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Baltimore, Md. 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 
Berlin Charman Company, Berlin, Wis. 
Chisholm-Ryaer Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
A. K. Robins & Co., Baltimore, Md 
Scott Viner Co., Columbus, Ohio 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


CLOCKS, Process Time. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ml. 
A. K. Robins & Co., Baltimore, Md. 


COILS, Cooking. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, id. 


CONVEYORS AND CARRIERS. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Central Machine Works, Tne., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
La Porte Mat & Mfg. Co., La Porte, Ind. 
A. K, Robins & Co., Baltimore, Mad. 
Scott Viner Co., Columbus, Ohio 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


CONVEYOR BELTS, Cloth, Rubber, Wire. 
. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., pieqere Falls, N. Y. 
La Porte Mat & Mfg. Co., La Porte, Ind. 
A. K. Robins & Co., Baltimore, Md. 


CONVEYORS, Hydraulic. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Scott Viner Co., Columbus, Ohio 
Sinclair-Scott Co., Baltimore, Md. 


BOOKER, Continuous, Agitating. 

ro Chapman Company, Berlin, Wis. 

isholm-Ryder Co., Niagara Falls, N. Y. 

Hee Machinery Corporation, Hoopeston, Ill. 
amilton Copper & Brass Works, Hamilton, Ohio 
-K. Robins & Co., Baltimore, Md. 
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COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Baltimore, Md. 


CRANES AND HOISTS. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


CRATES, Iron Process. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


CUTTERS OR CHOPPERS. 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
Urschel Laboratories, Inc., Valparaiso, Ind. 


ENSILAGE STACKERS 
F. Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Edward Renneburg & Son, Baltimore, Md. 
A. K. Robins & Co., Baltimore, Md. 


FACTORY TRUCKS. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Baltimore, Md. 


FILLING MACHINES, Can. 
Berlin Chapman ompeny. Berlin, Wis. 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


KETTLES, Plain or Jacketed. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., oe Pa. 
A. K. Rohins & Co., Baltimore, Md. 


KETTLES, Process, Retorts. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Baltimore, Md. 


. Miscellaneous. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery ny ay Hoopeston, Ill. 
F. H. Langsenkamp Co., er Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


LABELING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Baltimore, Md. 


MIXERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 


POWER PLANT EQUIPMENT. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin ‘Sogoem Company, Berlin, Wis. . 
Carey Machinery & Supply Co., Balto. 2, Md. 
erg Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syrup. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin een Company, Berlin, Wis. 
Carey Machinery & Supply Co., Balto. 2, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 
Sinclair-Scott Co., Baltimore, Md. 


SEWAGE DISPOSAL SYSTEMS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SIEVES AND SCREENS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., a Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, ‘Md. 
Sinclair-Scott Co., Baltimore, Md. 

SPEED REGULATORS. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Carey Machinery & Supply Co., Balto. 2, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SYRUPERS AND BRINERS. 


Berlin Chapman Company, Berlin, Wis. 
‘00 achinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Ma. ¥ 


TANKS, Metal, Glass Lined, Wood. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Baltimore, Md. 


VACUUM PANS. 


Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ini 
Lee Metal Products Co., Philipsburg, Pa. 


WASHERS, Fruit, Vegetable. 


Berlin Chapman Company, Berlin, Wis. 

‘00 achinery Corporation, Hoopeston, 

A. K. Robins & Co., Baltimore, Ma. 

Scott Viner Co., Columbus, Ohio 

Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 

Scott Viner Co., Columbus, Ohio 
Sinclair-Scott Co., Baltimore, Md. 


CAN MAKERS’ MACHINERY 
Lima-Hamilton Corp., Hamilton, Ohio 


CORN CANNING MACHINERY 


CORN COOKER-FILLERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


CORN CUTTERS. 


Berlin Chapman Com 
Chisholm-Ryder Co., 
Food Machinery Corporation, Hoopeston, Ill. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Baltimore, Md. 

United Co., Westminster, Md. 


CORN HUSKERS AND SILKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


y, Berlin, Wis. 
iagara Falls, N. Y. 


CORN SHAKERS. 


Berlin Chapman comeeny. Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Baltimore, Md. 

CORN TRIMMERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Corporation, Hoopeston, Il. 
Morral Bros., Morral, Ohio 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 
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CORN WASHERS. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., ony ag Ind. 
A XK. Robins & Co., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
©. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 
United Co., Westminster, Md. 


CLEANERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, M 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


HULLERS AND VINERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, Ohio 

A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 

Scott Viner Co., Columbus, Ohio 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, id. 
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SNAP BEAN MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ili. 
A. K. Robins & Co., Baltimore, Md. 


CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SNIPPERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Baltimore, Md. 


PEELING KNIVES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


PEELING TABLES, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


SCALDERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., ee Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Philipsburg, Pa. 

A. K. Robins & Co., Baltimore, Md. 


JUICE EXTRACTORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, II. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., —a Ind. 

A. K. Robins & Co., Baltimore, Md. 


JUICE HEATERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., joGenepelie, Ind. 

Lee Metal Products Co., Phillips: , Pa. 

A. K. Robins & Co., Baltimore, Md. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, II}. 

Hamilton Copper & Brass Works, Hamilton, Ohio 
H. Langsenkamp Co., Indianapolis, Ind. 

Lee Me ucts Co., psburg, Pa. 

A. K. Robins & Co., Baltimore, Md. 


THE CANNING TRADE 


WHERE TO BUY — Continued 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II). 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 
Jersey Package Co., Bridgeton, N. J. 
Planters Mfg. Co., Portsmouth, Va. 
Riverside Manufacturing Co., Murfreesboro, N. (, 


BOOKS, on Canning, Formula, Etc. 


A Complete Course in aie 
The Almanac of the Canning Industry 


BOXES, Corrugated or Solid Fibre. 

Eastern Box Company, Baltimore, Md. 

Robert Gair Company, Inc., New York 17, N.Y 
David Weber Co., Philadelphia, Pa. 


CANS, Tin, All Kinds. 


American Can Co., New York Cit 
Continental Can Co., New York Eity 

Crown Can Co., Philadelphia, Pa. 

National Can Corp., Baltimore - New York City, 
Phelps Can Co., Baltimore, Md. 


CLEANING MATERIALS, Methods, Service 
Oakite Products, Inc., New York, N. Y. 


INSECTICIDES. 
Pittsburgh Plate Glass Co., Milwaukee, Wis. 


INSURANCE, Canners. 
Canners’ Exchange, Lansing B. Warner; Chicago 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 
R. J. Kittredge & Co., Chicago, IIl. 
Lehmann Printing & Litho. Co., San Francisco 
Muirson Label Co., San Jose, Cal. - Brooklyn, N. Y. 
Piedmont Label Co., Bedford, Va. 
Rossotti Litho. Co., N. Bergen, N. J.—San Francisco 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho. Rochester, N. Y. 
United States Printing & Litho. Co., Cincinnati, © 


LABORATORIES, for Analysis of Goods, Ete, 
American Can Co., New York City 
Continental Can Co., New York City 
National Can Corp., Baltimore, Md. 

National Canners Assn., Washington, D. C. 


MANUFACTURING CHEMISTS. 
Chas. Pitzer & Co., Inc., New York City. 


PASTE, CANNERS’. 
Clark Stek-o Corp., Rochester, N. Y. 
Dewey & Almy Chemical Co., Cambridge, Mass. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


SALT. 
Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City 


SEEDS, Canners’, All Varieties. 


Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 

Chas. C. Hart Seed Co., Wethersfield, Conn. 

D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, gy | & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, Ill 

F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEEDS, PEA AND BEAN. 
Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Gallatin Valley Seed Co., Bozeman, Mont. 
Chas. C. Hart Seed Co., Wethersfield, Conn. 
D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, Ill 
Washburn-Wilson Seed Co., Moscow, Idaho 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEED, TOMATO. 


Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 

Chas. C. Hart Seed Co., Wethersfield, Conn. 

D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux City, Ia. 

Northrup, _— & Co., Minneapolis, Minn. 

F. H. Woodruff & Sons, Inc., Milford, Conn. 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 


WAREHOUSING AND FINANCING. 
Terminal Warehouse Co., Baltimore, Md. Y 
Tidewater Field Warehouses, Inc., New York, N. 
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...improves PRODUCTION and PROCESSING 


© National Can’s twofold service — Double Seamer and Technical — 
benefits customers by improving both production and processing. 


Continuously on the job where it counts — right in the packing plant — 
Double Seamer Servicemen prevent costly seamer breakdowns during peak 
packing seasons. And their service continues through slack periods. . . 

for on-the-spot seamer equipment repairs, or complete overhauling 

in National Can machine shops. 

Through its Technical Service Division, National Can improves quality as 
well as quantity of the pack. This specialized department stands ready 

to deal with such problems as prevention of spoilage, methods of 
processing and new product formulation. 


National Can’s dual service is “as near as your telephone”. To discover its 
profit possibilities, just call your nearest National Can office or plant. 


CORPORA T 


Executive Offices: 110 EAST 42nd STREET, NEW YORK 17, N. f 
Scles Offices and Plants in: Baltimore, Md. * Indianapolis, Ind. « * Chicago, Ill. * Maspeth, N. Y. + Hamilton, Ohio * Canonsburg, Pa. * Boston, Mass. * St. _ Mo. 
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WOODRUFF 


DETROIT 
DARK RED 
BEET 


Which Insures Satisfaction and 
Profits To You and Your Growers 


Woodruff's stock of Detroit Dark Red has been a canner’s favorite for years. 
Packers know it combines the qualities which assure them of an excellent pack. 


You can depend on it to produce beets of ideal size and shape, as well as an at- 
tractive deep red color. 


This variety is just another example of the continuing research which makes Wood- 
ruff a favorite source for all canning varieties. 


F. H. WOODRUFF & SONS 
SEED GROWERS. 


BELLEROSE, L.1. @ TOLEDO @ ATLANTA @ SACRAMENTO @ DALLAS @ MERCEDES, TEX. 
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SEEDS 


